
 

                       
 

           
 

           
 

       

           

 

                                 
         

           

             

               

               

             

       

                                                         

                                           

 

                                   

                     

                 

             

                 

               

                       

             

            

                    

               
 

 

                            
                           
 

 
 

 

                     
                         

     

       

   

   

       

     

   

   

     

   

         

           
                         

 
 

 

NY RETAIL TOBACCO ADVERTISING SURVEY 2012
 

SURVEY FORM A – STORE INFORMATION
 

STORE ID: STORE NAME: 
A1. Surveyor’s Initials: A2. Today’s Date Month Day 

A3. Select the one option that best describes the disposition of this survey by circling the appropriate 
number at the right. 
Store duplicate (exact) and no data 8 
Store not open – retailer is closed 1 
Store not visited – store refusal or unsafe location 2 
Store not found – unable to locate retailer 3 
No tobacco products carried and no data 4 
Only exterior data collected 5 
Interior & Exterior data collected (Parts A, B, C, & D completed) 7 
Interior and exterior data partially collected (Parts A, B, C, & D partially completed) 6 

A4. Select the one option that best describes this store type by circling the appropriate number at the right. 
Convenience store (small store , such as 7‐Eleven, does NOT sell gasoline) 1 
Convenience/Gas (small store that sells milk, convenience items & gasoline) 2 
Gasoline station only (does not sell milk) 9 
Pharmacy/drug (e.g. CVS, Walgreens, Rite Aid, Duane Reade, Independent Pharmacy) 3 
Large Grocery (e.g. Tops, A&P, Food Emporium, IGA) 4 
Small Grocery (Individually owned e.g. deli, food marts, mom & pop stores, superettes) 5 
Mass Merchandiser (e.g. K‐Mart, Wal‐Mart, Costco, BJ’s) 6 
Tobacco Discount/Specialty (sells mostly tobacco products) 7 
Other Outlets (e.g. stationery, video, candy). Write in store type below. 8 

If “Other” answered above, write in store type 

A5. Check the cover sheet of this form. If the ORIGINAL DESIGNATED OUTLET TYPE is 
DIFFERENT from what you have answered in Question A4, state why you think it’s 
different. 

A6. Record ANY COMMENTS/UNUSUAL OBSERVATIONS regarding this store (includes reasons for not 
working store, special ads/signage/promotions, cartoon ads, sells only packs, only cartons, etc.) 
No comments/unusual observations 0 
Disallowed from conducting/finishing survey 1 
Felt unsafe 2 
Permanently/temporarily closed 3 
Currently without a license 4 
No data collected 5 
No cartons 6 
No packs 7 
New ad campaign 8 
Cartoon ads 9 
Other (write in description below) 10 

If “Other” answered above, DESCRIBE UNUSUAL OBSERVATIONS 
regarding this store that do not fit any of the ones listed above 
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SURVEY FORM B – STORE EXTERIOR
 

EXTERIOR AGE OF SALE SIGN
 

B1. Does the store have an EXTERIOR “AGE OF SALE” sign that customers 
can easily see that contains the following words EXACTLY: 

Sign MUST have WHITE BACKGROUND with RED TEXT. 

NO (There was NO SIGN) 

YES (Wording is EXACT, Color is EXACT) 

YES (Wording is EXACT, COLOR is Different) 

“Sale of cigarettes, cigars, chewing tobacco, powdered tobacco, shisha or 
other tobacco products, herbal cigarettes, rolling papers or smoking 
paraphernalia, to persons under 18 years of age is prohibited by law.” 

YES (Wording is DIFFERENT, Ignore Color) 

(Complete Question B2) 

B2. If wording of the EXTERIOR “AGE OF SALE” sign differs 
from the required wording, you circled “YES (Wording is 
DIFFERENT, Ignore Color)” above, enter exact different 
wording here. 

EXTERIOR ADVERTISING FOR CIGARETTES
 

B3. Does the store have any EXTERIOR CIGARETTE ADVERTISING? Include all ads such as 
signage, portable or free‐standing displays, or functional items. Look for posters, signs, 
decals, banners, neon lights, trash cans, news racks, etc. Include all ads regardless of 
exterior location, affixed or not affixed to building (e.g. parking lot, gas pumps, light posts, 
fences, stoop, etc.) 
(If “NO” go to Question B5) 

YES NO 

B4. Count all EXTERIOR CIGARETTE ads such as signage, portable or free‐standing displays, or 
functional items. Look for posters, signs, decals, banners, neon lights, and functional items such as 
trash cans, news racks, etc. Include all ads regardless of exterior location, affixed or not affixed to 
building (e.g. parking lot, gas pumps, light posts, fences, stoop, etc.) 

Number of Ads 

B5. Circle all the types of exterior 
promotional advertisements * that are 
present for these three brands: 

B5a 
Marlboro Red 

B5b 
Newport Green 

B5c 
Doral Red 

Cartons (KING size, soft or box) 
“Sale/Special/Reduced” Price 1 1 1 
Multi‐Carton Discount 2 2 2 
Mail‐in Rebate 3 3 3 
Coupon attached to carton 4 4 4 
Free carton or pack with purchase 5 5 5 

King‐Size Packs (soft or box) 
“Sale/Special/Reduced” Price 6 6 6 
Multi‐Pack Discount 7 7 7 
Mail‐in Rebate 8 8 8 
Coupon attached to pack 9 9 9 
Free pack(s) with purchase 10 10 10 

None 
None 11 11 11 

* Include ALL ADS: store’s own ads AND industry produced 
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SURVEY FORM C – STORE INTERIOR
 
INTERIOR AGE OF SALE SIGN
 

C1. Does the store have an INTERIOR “AGE OF SALE” sign that customers 
can easily see that contains the following words EXACTLY: 

Sign MUST have WHITE BACKGROUND with RED TEXT. 

NO (There was NO SIGN) 

YES (Wording is EXACT, Color is EXACT) 

YES (Wording is EXACT, COLOR is Different) 

“Sale of cigarettes, cigars, chewing tobacco, powdered tobacco, shisha or 
other tobacco products, herbal cigarettes, rolling papers or smoking 
paraphernalia, to persons under 18 years of age is prohibited by law.” 

YES (Wording is DIFFERENT, Ignore Color) 

(Complete Question C2) 

C2. If wording of the INTERIOR “AGE OF SALE” sign differs 
from the required wording, you circled “YES (Wording is 
DIFFERENT, Ignore Color)” above, enter exact different 
wording here. 

INTERIOR ADVERTISING FOR CIGARETTES
 

C3. Does the store have any INTERIOR CIGARETTE ADVERTISING? 
Include all cigarette ads such as signage including posters, banners, etc., logos on portable or 
free‐standing displays or temporary product stocking locations, and functional items such as YES NO 
clocks, baskets, trash cans, etc., that advertise cigarettes or include brand names. 
(If “NO” go to Question C5) 

C4. Count the number of INTERIOR CIGARETTE ADS. 
Count all cigarette ads such as signage including posters, banners, etc., logos on portable or 
free‐standing displays or temporary product stocking locations, and functional items such as 
clocks, baskets, trash cans, etc., that advertise cigarettes or include brand names. 

Number of Ads 

C5. Circle all the types of interior promotional 
advertisements * that are present for these three 
brands: 

C5a 
Marlboro Red 

C5b 
Newport Green 

C5c 
Doral Red 

Cartons (KING size, soft or box) 
“Sale/Special/Reduced” Price Listed 1 1 1 
Multi‐Carton Discount 2 2 2 
Mail‐in Rebate 3 3 3 
Coupon attached to carton 4 4 4 
Free carton or pack with purchase 5 5 5 

King‐Size Packs (soft or box) 
“Sale/Special/Reduced” Price Listed 6 6 6 
Multi‐Pack Discount 7 7 7 
Mail‐in Rebate 8 8 8 
Coupon attached to pack 9 9 9 
Free pack(s) with purchase 10 10 10 

None 
None 11 11 11 

* Include ALL ADS: store’s own ads AND industry produced 

NYC1. NEW YORK CITY STORES ONLY: 
Are GRAPHIC ANTI‐SMOKING SIGNS displayed anywhere in the store? 
(If not in New York City, go to question C6.) Yes No 
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SURVEY FORM C – STORE INTERIOR (CONT.) 

INTERIOR ADVERTISING – OTHER TOBACCO PRODUCTS 

The next two questions refer to ads for TOBACCO PRODUCTS OTHER THAN CIGARETTES. This includes smokeless/chew, cigars, 
pipes, bidis, snus, pouch tobacco, etc. Include all signage, portable or free‐standing displays, and functional items such as clocks, 
trash cans, etc. 

C6. Does the store have any INTERIOR ADS FOR OTHER TOBACCO PRODUCTS? 
Look for ads for other tobacco products such as cigars, pipes, smokeless (chew), herbal 
cigarettes, snus, and loose tobacco. Include all signage, portable or free‐standing 
displays, and functional items. Yes No 

C7. Does the store have any INTERIOR ADS FOR OTHER TOBACCO PRODUCTS that offer 
a PRICE PROMOTION (sale price, free tobacco product with purchase, coupon or 
rebate)? Yes No 

PLACEMENT OF INTERIOR ADVERTISING – ANY TOBACCO PRODUCTS 

The next two questions refer to ANY TOBACCO PRODUCTS (e.g. cigarettes, smokeless/chew, cigars, pipe tobacco, bidis, snus, 
pouch tobacco, etc.) 

C8. Do you observe any INTERIOR TOBACCO PRODUCT ADS (e.g. cigarettes, smokeless, 
cigars, etc.) that are located AT OR BELOW CHILD’S EYE LEVEL (within 3’ of floor)? 

Yes No 

C9. Do you observe any INTERIOR TOBACCO PRODUCT ADS (e.g. cigarettes, smokeless, 
cigars, etc.) that are located within 12 INCHES OF CANDY, MINTS, GUM OR TOYS? 

Yes No 

STOCKING LOCATIONS ‐ ANY TOBACCO PRODUCTS 

The next questions refer to where TOBACCO PRODUCTS are STOCKED. This includes ALL TYPES of tobacco: cigarette packs or 
cartons, smokeless/chew, cigars, pipe tobacco, bidis, snus, pouch tobacco, etc. 

C10. Are ANY TOBACCO PRODUCTS OPENLY AND CLEARLY VISIBLE ANYWHERE IN THE 
STORE (e.g. not kept in a cabinet or otherwise out of sight)? Yes No 

C11. Are ANY TOBACCO PRODUCTS SELF‐SERVICE to customers? 
(If NO, skip to Question C13) Yes No 

C12. If “YES” answered for Question C11 above, enter the location of the self‐service tobacco product 
Counter or check‐out counter 1 
Along walls or other store shelves 2 
Other location 3 

If “Other” answered above, describe location of self‐service tobacco. 
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SURVEY FORM C – STORE INTERIOR (CONT.)
 
INTERIOR MERCHANDISING
 

C13. Are ANY TOBACCO PRODUCTS openly VISIBLE behind the sales or 
checkout counter? 
(If NO, skip to C15) Yes No 

C14. What PERCENT OF MERCHANDISING SPACE BEHIND THE CHECKOUT 
counter contains OPENLY VISIBLE tobacco products? 

Less 
than 5% 

5% ‐
49% 

50%‐
75% 

More 
than 75% 

1 2 3 4 

MOVABLE TOBACCO DISPLAYS 

A movable display is a portable receptacle that holds tobacco products and is provided to the store by a tobacco company. The 
display may be used on a temporary basis (e.g. cardboard) or permanent basis (e.g., wire, Plexiglas or plastic display). It can be 
carried into a store and can be easily moved with one hand, depending on available space. It is presented in open view, often on 
retail selling counters, and its purpose is to merchandise tobacco product for retail sale. 

C15. Are any tobacco products in movable displays? 
(If “NO”, skip to question D1) Yes No 

C16. Where are the movable displays located? 
(Circle all that apply) 

Behind 
Counter 

On Counter 
(near register) 

Other 
Location 

1 2 3 

C17. What is the total number of movable displays in the store? Fewer 
than 5 5 ‐ 10 

More than 
10 

1 2 3 

SURVEY FORM D – PERMANENT TOBACCO SHELVING 

Permanent Shelving includes fixtures above the checkout counter or along store walls, fixtures attached to a wall behind a 
counter, free‐standing fixtures behind a counter or a center island behind the counter. Permanent Shelving fixtures cannot be 
reasonably picked up with one hand. We are interested in only the shelving that contains tobacco products. 

D1. Are any tobacco products stocked in Permanent Shelving fixtures? 
(If “NO”, you are finished. Complete questions A3 and A6 on page 1) Yes No 

D2. Are there one or more LARGE tobacco ads permanently attached to the 
top of a fixture? Yes No 

D3. What TYPES OF PERMANENT SHELVING FIXTURES, with Overhead “Bookcase” Center Island 
stocked tobacco products, are present? (Circle all that apply, 
then go to each appropriate section of the questionnaire.) 1 2 3 

NY State Retail Tobacco Advertising, 5/29/2012, In Field Page 5 of 9 



 

                       
 

               

 

     
 

                     
               

 

                     
                             

 

                   
                         
 

   

 

 
       

 

     

       
       
 
       
     
   

   
 

   
 

   
 
 

   
 
 

   
 
 

  
 
 

 
 
 

 
 
 

   

 

                     
            

 

 

       
 

                                          
     

 

               
                 
 

           

 
 
 

 
 

   

 
   

     
 

 

 

         
 

             
                       

     

 
 

 

                         
                            
                           

           

       
     

 

     

 
   

SURVEY FORM D – PERMANENT TOBACCO SHELVING (Cont.) 

D.2. OVERHEAD SHELVING 

D4. Are there one or more overhead fixtures shelving any tobacco products? 
(If “NO” go to question D9) Yes No 

D5. If so, are TOBACCO PRODUCTS in the overhead fixture(s) EASILY VISIBLE 
from the selling area of the store? (If “NO”, skip to question D9) Yes No 

D6. How many shelves of VISIBLE TOBACCO PRODUCTS does this fixture(s) Number of Shelves/Range 
have? If varying numbers of shelves, record range of numbers, e.g. 6‐10 
shelves. 

Select one “typical” shelf. 

D7_a D7_b D7_c D7_d D7_e D7_f D7_g 
D7. How many products # Individual # of # Butt‐end # Butt‐end # # # 
across does this fixture(s) Packs/Tins/ Frontal Cartons Cartons Sideway Loose Pegged 
have? Little Cigars Cartons Vertical Horizontal Tins Cigars Product 
(Count 1 “typical shelf” /Pouches 
extending across entire 
OVERHEAD FIXTURE(S)) 

D8. Record any unusual observations regarding the amount of product on 
this shelf, stocking conditions, etc. 

D.3. “BOOKCASE” STYLE SHELVING 

There may be a large fixture covering most of the space, along with a smaller, secondary fixture. Record the information for 
each fixture separately. 

D9. Are there permanent “bookcase” style fixtures with 
tobacco products, either behind the counter or elsewhere in 
store? 
(If “NO” skip to question D19) 

Yes 
Behind 
Counter 

Yes 
Elsewhere 
in Store 

Yes 
Behind Counter 
AND Elsewhere in 

Store 

No 

“BOOKCASE” STYLE SHELVING– LARGEST FIXTURE
 

D10. How many shelves does this fixture have? 
If varying numbers of shelves, record range of numbers, e.g. 6‐10 shelves. 

Number of Shelves/Range 

D11. Estimate the total height of the largest fixture from the floor, including 
header with logo. Estimate 4’ if shelving is shorter than clerk, estimate 6’ if 4’ high 6’ high 

8' high or 
more 

shelving is somewhat taller than clerk, estimate 8’ if shelving is equal to or 
taller than clerk + arm’s height. 1 2 3 
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SURVEY FORM D – PERMANENT TOBACCO SHELVING (Cont.) 

“BOOKCASE” STYLE SHELVING– LARGEST FIXTURE (Cont.) 

Select one “typical” shelf; if one or more “mini‐shelves” are part of that shelf, include the product on those mini‐shelves in 
your product count. 

D12_a D12_b D12_c D12_d D12_e D12_f D12_g 
D12. How many products # Individual # of # Butt‐end # Butt‐end # # # 
across does this shelf have? Packs/Tins/ Frontal Cartons Cartons Sideway Loose Pegged 
(Count 1 “typical shelf” Little Cigars Cartons Vertical Horizontal Tins Cigars Product 
extending across entire /Pouches 
fixture) 

D13. Record any unusual observations regarding the amount of product on 
this shelf, stocking conditions, etc. 

“BOOKCASE” STYLE SHELVING – ALL REMAINING FIXTURE(S)
 

D14. Are there one or more “bookcase” style shelving fixtures that are 
smaller than the largest one? (If “NO” skip to question D19) Yes No 

D15. How many shelves does this fixture(s) have? If varying numbers of 
shelves across remaining fixtures, record range of numbers, e.g. 6‐10 
shelves. 

Number of Shelves/Range 

D16. Estimate the total height of this fixture, including header with logo. 
Estimate 4’ if shelving is shorter than clerk, estimate 6’ if shelving is 4’ high 6’ high 

8' high or 
more 

somewhat taller than clerk, estimate 8’ if shelving is equal to or taller than 
clerk + arm’s height. 1 2 3 

 

Select one “typical” shelf; if one or more “mini‐shelves” are part of that shelf, include the product on those mini‐shelves in 
your product count. 

D17_a D17_b D17_c D17_d D17_e D17_f D17_g 
D17. How many products # Individual # of # Butt‐end # Butt‐end # # # 
across does this shelf have? Packs/Tins/ Frontal Cartons Cartons Sideway Loose Pegged 
(Count 1 “typical shelf” Little Cigars Cartons Vertical Horizontal Tins Cigars Product 
extending across entire /Pouches 
remaining fixture(s) 

D18. Record any unusual observations regarding the amount of product on 
this shelf, stocking conditions, etc. 
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SURVEY FORM D – PERMANENT TOBACCO SHELVING (Cont.) 

D.4. CENTER ISLAND SHELVING 

D19. Is there a Center Island fixture shelving any tobacco products? 
(If “NO” go to question D29) Yes No 

D20. How many sides with tobacco products does this fixture have? 
Number of Sides 

If possible, choose 2 ADJACENT sides of this Center Island fixture. Both sides MUST contain tobacco products and one side 
MUST have cigarettes. If no adjacent sides, choose any 2 sides. If only 1 side has tobacco products, choose that side. 

Center Island Shelving – Side #1 

D21. For Side 1: How many shelves does this side have? 
If varying numbers of shelves, record range of numbers, e.g. 6‐10 shelves. 

Number of Shelves/Range 

D22. For Side 1: Estimate the total height of this side, including header with 
logo. Estimate 4’ if shelving is shorter than clerk, estimate 6’ if shelving is 4’ high 6’ high 

8’ high or 
more 

somewhat taller than clerk, estimate 8’ if shelving is equal to or taller than 
clerk + arm’s height. 1 2 3 

Select one “typical” shelf from Side 1; if one or more “mini‐shelves” are part of that shelf, include the product on those mini‐
shelves in your product count. 

D23_a D23_b D23_c D23_d D23_e D23_f D23_g 
D23. How many products # Individual # of # Butt‐end # Butt‐end # # # 
across does this side have? Packs/Tins/ Frontal Cartons Cartons Sideway Loose Pegged 
(Count 1 “typical shelf” Little Cigars Cartons Vertical Horizontal Tins Cigars Product 
extending across entire /Pouches 
fixture) 

D24. Record any unusual observations regarding the amount of product on 
this shelf, stocking conditions, etc. 

Center Island Shelving – Side #2 

Is there a 2nd observable side to the Center Island Shelving? 
(If “NO”, skip to question D29) Yes No 

D25. How many shelves of tobacco products does this side have? 
If varying numbers of shelves, record range of numbers, e.g. 6‐10 shelves. 

Number of Shelves/Range 

D26. Estimate the total height of this side from the floor, including header 
with logo. Estimate 4’ if shelving is shorter than clerk, estimate 6’ if shelving 4’ high 6’ high 

8’ high or 
more 

is somewhat taller than clerk, estimate 8’ if shelving is equal to or taller than 
clerk + arm’s height. 1 2 3 
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SURVEY FORM D – PERMANENT TOBACCO SHELVING (Cont.)
 

Center Island Shelving – Side #2 (Cont.)
 

Select one “typical” shelf from Side 2; if one or more “mini‐shelves” are part of that shelf, include the product on those mini‐
shelves in your product count. 

D27_a D27_b D27_c D27_d D27_e D27_f D27_g 
D29. How many products # Individual # of # Butt‐end # Butt‐end # # # 
across does this side have? Packs/Tins/ Frontal Cartons Cartons Sideway Loose Pegged 
(Count 1 “typical shelf” Little Cigars Cartons Vertical Horizontal Tins Cigars Product 
extending across entire /Pouches 
fixture) 

D28. Record any unusual observations regarding the amount of product on 
this shelf, stocking conditions, etc. 

D.5. ADDITIONAL PERMANENT SHELVING 

You should have described all the Permanent Shelving for tobacco. Please describe IN DETAIL any additional shelving not 
counted in the above questions. Please call your supervisor immediately with this information. 

D29. Describe IN DETAIL any additional 
permanent shelving for tobacco, either behind the 
counter or elsewhere in the store. 

PLEASE COMPLETE QUESTION “A3” ON PAGE # 1
 
REGARDING OUTCOME (DISPOSITION) OF THIS STORE VISIT
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