
 

 

Cultural Competency Milestone 1 DY1, Q3 
There were several details requested for this Milestone based on the Independent Assessor's feedback. 


The summaries below correlate the requested documents included within the attached packet:
­

Qualitative Assessment of the Community Needs Assessment .............................................................................. p. 2
­

Request: The request for documentation of CCN "identifying priority groups experiencing health disparities" 
which "identified key factors to improvement to quality primary, behavioral health, and preventative care" is 
addressed here. 
Summary: The community needs assessment conducted caused the Cultural Competency & Health Literacy 
Committee to think about culture less conventionally (outside of demographic information - this was not a 
theme that occurred). Instead, issues that the team has taken note of include "education", "rural" residency, and 
"transportation" (mentions >50 in Community Needs Assessment). This will be used to inform the training 
checklist referenced in the Strategy previously submitted under "Training" 2 (Slide 4) approved by the BOD in 
September. At this point, the Cultural Competency & Health Literacy Committee was already analyzing partner 
trainings (as described on Slide 4 -3A) and identifying groups using the Community Needs Assessment (as 
described on Slide 4 -1B) and factors concurrent with their development of the Strategy. 

Cultural Competency Survey Summary�����������������������������....................�������������...................���������������������������������������Q��
 

�Request: 5IF�SFRVFTU�GPS�B�EPDVNFOU��JEFOUJGZJOH�QSJPSJUZ�HSPVQT�FYQFSJFODJOH�IFBMUI��EJTQBSJUJFT���and UIBU� 
�JEFOUJGJFE�LFZ�GBDUPST�UP�JNQSPWFNFOU�UP�RVBMJUZ�QSJNBSZ
�CFIBWJPSBM�IFBMUI
�BOE�QSFWFOUBUJWF�DBSF��JT�BEESFTTFE� 
IFSF�BT�XFMM�BT�UIF�SFRVFTU�GPS��QMBOT�GPS�UXP�XBZ�DPNNVOJDBUJPO�XJUI�UIF�QPQVMBUJPO�BOE�DPNNVOJUZ�HSPVQT� 
UISPVHI�TQFDJGJD�DPNNVOJUZ�GPSVNT��� 
Summary: An initial forum facilitating two-way communication consists of a panel which was advertised 
through partnering CBOs using cards and flyers to solicit members. *O�PSEFS�UP�HBJO�NPSF�JOTJHIU�JO�BEEJUJPO�UP� 
BOBMZ[JOH�UIF�$PNNVOJUZ�/FFET�"TTFTTNFOU
�UIF�$VMUVSBM�$PNQFUFODZ���)FBMUI�-JUFSBDZ�$PNNJUUFF� 
EFWFMPQFE�B�TVSWFZ�BOE�EJTUSJCVUFE�UP�UIF�QBOFM�NBOBHFE�CZ�3FTFBSDI�BOE�.BSLFUJOH�4USBUFHJFT�GPS�$BSF� 
$PNQBTT�/FUXPSL��5IF�QMBO�JT�UP�DPOUJOVF�UP�BENJOJTUFS�UIF�TVSWFZ�BOOVBMMZ�UP�VOEFSTUBOE�DIBOHFT�JO�DVMUVSBM� 
OFFET�BOE�QFSDFQUJPOT�PG�DVMUVSBMMZ�SFMBUFE�USFBUNFOU�XJUIJO�UIF�114�PWFS�UIF�EFNPOTUSBUJPO�ZFBST� This is 
referenced in the Strategy initially submitted under "Training" 1B (Slide 4). 

$VMUVSBM�$PNQFUFODZ���)FBMUI�-JUFSBDZ� 
$PNNJUUFF�.FFUJOH�"HFOEB 11/13/2015 ................................................................................................................. p. 64 

Request: The request for "assessment and tools to assist patients with self-management of conditions" and 
"community-based interventions to reduce health disparities and improve outcomes" is addressed here. 
Summary: As seen in "Agenda Item 6", project managers are expected to bring tools, assessments, and 
interventions identified by their project teams or project plans to the Cultural Competency & Health Literacy 
Committee for review for cultural and literacy considerations. The Committee is not responsible for the 
identification of tools but rather project managers, teams, and leads are required to send any patient-facing 
communications to the Committee for quality review. An example of this would be the inclusion of the PAM 
survey for Project 2di. The Committee identified concerns surrounding the literacy level of the survey 
statements. As a tool tested and demonstrated as reliable and valid, changing wording would not be a feasible 
solution. Instead, they emphasized that partners should be aware that the eligible population may need to ask 
clarifying questions and survey administrators should be open to this and as helpful as possible. Another 
example would be that both the 2ci and 3aii projects’ implementation leverages services that historically have 
been provided anonymously. The Cultural Competency Committee determined that collecting identifying 
information should be presented as optional since it primarily serves the reporting needs of the PPS and not the 
individual served. It was also suggested that this kind of information be requested at the end of a call or 
interaction to prevent the request from being perceived as a requirement for services. 



 

 

 
 
 
 

 
 

 
 

 
 
 

 
 
 

 

 
 

 
 

 
 

 

Keyword or Phrase 
Frequency in CNA and 

other documents 
Excerpts Etc. 

Access >50 

Aware(ness) >50 

Provide education to Medicaid and 
uninsured patients to make them 
aware of their healthcare options. 

Having a mechanism within primary 
care offices that explains Medicaid and 

how the primary fits in with that 
service. Primaries should also make 

patients aware of other agencies that 
might be helpful to them. (Cortland) 

Education; flyers or their physician can 
offer information so patients are more 

aware of what is an emergency 
situation and must be taken to the ED 

and what can be handled through their 
physician’s office. (Cayuga) 

Background and/or history 9 
Barrier >50 
Beliefs 0 

Bilingual 1 

How could the county boost awareness 
of the 2-1-1 directory? PSA 

announcements on the radio and 
television. Having bilingual speakers; 
let's use our universities for some of 

those resources. (Broome 

Caregiver 7 
Care Management 18 
Case Management 44 

Church 12 

Chronic disease management 5 

staff meetings as well as specific in-
services which emphasize population 

management and chronic disease 
management. Patient education about 

specific conditions, for example, 
diabetes, chronic disease management 



 
 

 
 

 
 

 
 

 

 

 
 
 

 
 

 
 

 
 

 

 

 

Communication skills 1 

Community Organizations have the 
communication skills to connect 

providers and community organizations 
to create community out-reach 

programs. (Schuyler) 
Country 2 

Convenience 12 
Cross-cultural 0 

Cross-cultural communication 0 
Cultural 15 
Culture 3 

Customs 0 
Decision-making 0 

Diagnosis 30 

Disparities 1 
IMPROVE HEALTH STATUS & REDUCE 

HEALTH DISPARITIES 

Diverse or diversity 3 

Do you think racial diversity or lack of 
cultural sensitivity is a barrier to 

receiving healthcare services among 
the Medicaid and uninsured 

populations? 
Education >50 

Ethnicity 6 

Affordability, transportation are very 
large barriers. Taking off work for 

patients who do work. Bureaucracy. 
Cultural Competency - knowing how to 
speak to people in a manner that they 

experience as respectful. Whether 
because of their ethnicity, their gender, 

their socio-economic status. When 
people need out of County medical 
services transportation is difficult. 

(Tompkins). 

Gender 4 What is your gender? 
Health communication 0 

Health information 3 

Better access to health information, 
like the medical providers having easier 

access to reach them for feedback. 
(Chenango) 

education 

Health language 0 



 

 
 

 
 

 

 
 

 

 

 
 

Healthcare literacy 3 

Improving healthcare literacy by PCP 
spending more time with the patient 

(Broome). A significant cause of 
avoidable readmissions was a patient’s 

non-compliance with specified 
discharge regiments. Non-compliance 

is a result of many factors including 
healthcare literacy, language barriers, 

and lack of engagement within the 
community health care system. 

Incentives 49 
Income 12 

Income level 1 
Many reported frustration in signing 

up, minimum income levels, and other 
limitations with the program. 

Integration 5 
Interaction(s) 13 

Knowledge 39 
Language 17 

Language Barriers 6 
Lifestyle 34 
Location 39 

Perception 10 
Plain language 0 

Poverty 24 
Race 8 

Reading level 0 
Religion 0 

Rural >50 
Self-care 5 

Sexual identity 0 
Sexual orientation 0 

Suburban 0 
Transportation >50 

Urban 9 
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Background and Methodology 

 This report details the findings of the Cultural Competency Survey conducted and administered electronically to Care 
Compass Network (CCN) panel members in January 2016. In the spring of 2015, CCN partnered with Research and 
Marketing Strategies, Inc. (RMS) to create an online panel to engage in a series of research studies. The objective of 
this research was to ̻͊φφ͊θ ϡ΢͆͊θμφ̮΢͆ ε̮΢͊Λ Ρ͊Ρ̻͊θμ͞ ̼ ϡΛφϡθ̮Λ ͊ ϲε͊θΉ͊΢̼͊μ ̮ ΢͆ ΛΉφ͊θ̮̼ϳ Ή΢ θ͊ͼ̮θ͆μ φΩ φΆ͊ Ά̮͊ΛφΆ̼̮θ͊ 
system. 

 The study consisted of an online survey that was administered to CCN panel members. Two surveys were created, the 
first targeted healthcare users (CCN panel Groups 1 and 4), and the second targeted industry professionals (CCN panel 
Groups 2 and 3). The first survey included 17 questions, and took respondents approximately 6 minutes to complete. 
The second survey included 13 questions, and took respondents approximately 5 minutes to complete. A total of 173 
surveys were completed representing a response rate of 29%. Three percent of members opened the survey invite but 
did not complete it. Fieldwork lasted from January 6th to January 26th, 2016. 

 Any questions or comments regarding this market research study can be directed to Emily Palermo, Social Media and 
Research Associate at Research & Marketing Strategies, Inc. (RMS) at 1-866-567-5422 or email at 
EmilyP@RMSresults.com. 

Note: 6 panel members unsubscribed from the panel as a result of this survey invite. 

3Research & Marketing Strategies (RMS) Ask. Listen. Solve. 

mailto:EmilyP@RMSresults.com
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Executive Summary 

 The online panel survey response rate was 29%, which is considered strong, resulting in 173 completed surveys. Additionally, the 
respondents represented a cross section from all four of the CCN panel groups (Medicaid and Uninsured Community Members, 
Healthcare Providers, Community Organization Employees, and Community Residents). Responses from Community Residents (panel 
Group 4) was the largest panel group of respondents representing 32%. While responses from Medicaid and Uninsured Community 
Members (panel Group 1) was the lightest representing 19%. 

 One-͔Ή͔φΆ Ω͔ Ά̮͊ΛφΆ̼̮θ͊ ϡμ͊θ θ͊μεΩ΢͆͊΢φμ (ε̮΢͊Λ GθΩϡεμ ϰ ̮΢͆ ϳ) θ͊εΩθφ͊͆ φΆ̮φ φΆ͊ϳ ͔͊Λφ Ά͔͊͊ΛΉ΢ͼμ Ω͔ ̻͊Ή΢ͼ Ή΢μϡΛφ͊͆ Ωθ ̻͊Ή΢ͼ φθ͊ated 
θϡ͆͊Λϳ͞ (ϱϱ%) ̮΢͆ Ά͔͊͊ΛΉ΢ͼ ϡ΢ϭ͊Λ̼ΩΡ͊΁ ϡ΢ϭ̮΢φ͊͆΁ ̮΢͆ ΢Ωφ Ϭ̮Λϡ͊͆͞ (ϰϸ%)΄ HΩϭ͊Ϭ͊θ΁ φΆ͊ Ρ̮ΕΩθΉφϳ (ϵϴ%) ΢Ωφ͊͆ φΆ̮φ φΆ͊ϳ Ά̮Ϭ͊ ΢Ωφ had a 
εΩΩθ ͊ϲε͊θΉ͊΢̼͊ ϭΉφΆ ̮ Ά̮͊ΛφΆ̼̮θ͊ εθΩϬΉ͆͊θ́  ͷ͔ θ͊μεΩ΢͆͊΢φμ ϭΆΩ θ͊εΩθφ͊͆ ̮ εΩΩθ ͊ϲε͊θΉ͊΢̼͊΁ ̮ Ά͆Ήμ̮̻ΉΛΉφϳ Ωθ ε͊θ̼͊ΉϬ͊͆ ͆Ήμ̮̻ΉΛΉφϳ͞ ϭ̮μ φΆ͊ 
top perceived reason for that experience (29%). 

 Of healthcare user respondents (panel Groups 1 and 4), the vast majority reported that their healthcare provider(s) consider(s) their 
cultural (85%), language (97%), and spiritual (81%) needs. Of respondents who reported that their provider did not meet these needs, 
the majority noted that it was not a topic that their provider ever addresses when interacting with them. 

 Two-thirds of industry professional respondents (panel Groups 2 and 3) reported that their organization has cultural competency and/or 
health literacy training (68%). Additionally, the majority of these respondents noted that this training is completed annually (71%) and/or 
online (74%). 

 About one-third of industry professional respondents (panel Groups 2 and 3) reported that their organization self-evaluates adherence to 
cultural competency (35%). Of these respondents, the majority noted that age (64%) and educational background (73%) have an effect 
on the approach they use to serve clients, while income and whether clients live in a rural, suburban, or urban area do not. 

5Research & Marketing Strategies (RMS) Ask. Listen. Solve. 
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Survey Results: Panel Groups 1 and 4 (Medicaid and Uninsured Community Members and General Community Residents) 

 Nearly one-͔Ή͔φΆ Ω͔ θ͊μεΩ΢͆͊΢φμ θ͊εΩθφ͊͆ φΆ͊ϳ ͔͊Λφ Ά͔͊͊ΛΉ΢ͼμ Ω͔ ̻͊Ή΢ͼ Ή΢μϡΛφ͊͆ Ωθ ̻͊Ή΢ͼ φθ̮͊φ͊͆ θϡ͆͊Λϳ͞ (ϱϱ%) ̮΢͆ 
Ά͔͊͊ΛΉ΢ͼ ϡ΢ϭ͊Λ̼ΩΡ͊΁ ϡ΢ϭ̮΢φ͊͆΁ ̮ ΢͆ ΢Ωφ Ϭ̮Λϡ͊͆͞ (ϰϸ%)΄ 

Two-thirds of respondents have never experienced feelings of being treated rudely, unwelcome, poor treatment, or 
have a fear of contacting a healthcare provider (65%). 

Q1: Based on your experience with local healthcare providers have you or a household family member 
experienced the following? 

n88; Multiple Response 

Category: Total % 
Medicaid or Uninsured 

Panel Members 
Community Resident 

Panel Members 

Feelings of being insulted or being treated 
rudely 

22% 19% 23% 

Feeling unwelcome, unwanted, and not 
valued 

19% 13% 23% 

Fear of contacting the healthcare provider, 
office, or hospital 

14% 13% 14% 

Confusion about appointment or treatments 14% 9% 16% 

Poorer services and/or treatment than 
others 

11% 13% 11% 

None of the above 65% 72% 61% 

Other1 5% 6% 4% 

1 Ί͊͊ ͡ͷφΆ͊θ͢ θ͊μεΩ΢μ͊μ Ω΢ ε̮ͼ͊ Ϸ΄ 

7Research & Marketing Strategies (RMS) Ask. Listen. Solve. 



      

   
  

 
       

      
         

 

      Survey Results: Panel Groups 1 and 4 (Medicaid and Uninsured Community Members and General Community Residents) 

Q11 (IF CHOSE OTHER): Please specify. 
n4; Open-Ended 

• ͡ϰΩΛΛΩϭ-ϡε ͔ θΩΡ ΆΩμεΉφ̮Λ ϭ̮μ ΢Ωφ ͼΩΩ͆΄͢  (GθΩϡε ϰ) 
• ͡Ͱϳ ͪΐ�ΊΊ εθΩϬΉ͆͊θ ̼Λ̮ΉΡμ φΆ͊ϳ ̮θ͊ ͆ΩΉ΢ͼ (̼Ω΢μϡΡ͊θ ̼͊΢φθΉ̼ ̼̮θ͊΄( ΢Ωφ φΆ͊ ̼̮μ͊ Ή΢ Ρϳ ̻ΩΩΘ ΄΄΄͢  (GθΩϡε ϰ) 
• ͡Άϡ͆͊ φθ̮͊φΡ͊΢φ΁ μφ̮͔͔ ͆Ωϡ̻φΉ΢ͼ φΆ̮φ Ά͊ ϭ̮μ ̮ ε̮φΉ͊΢φ ̻̼̮͊ϡμ͊ φΆ͊ϳ ̼ΩϡΛ͆ ΢Ωφ ΛΩ̼̮φ͊ ΆΉμ θ̼͊Ωθ͆μ΄͢  (GθΩϡε ϳ) 
• ͡ΐΆ͊ ͆͊͆ϡ̼φΉ̻Λ͊ ͔Ωθ Ρϳ Ά̮͊ΛφΆ Ή΢μϡθ̮΢̼͊ ϭ̮μ φΆ͊ θ̮͊μΩ΢ ͛ ͆Ή͆΢'φ μ͊͊Θ ̼̮θ͊ ͛ ͔͊Λφ ͛ ΢͊͊͆͊͆ Λ̮μφ ϳ̮͊θ́͢ (GθΩϡε ϳ) 

8Research & Marketing Strategies (RMS) Ask. Listen. Solve. 



      

      
  

  
  

  

      

  
  

   

     

       

     

      

          

 
 

   

      
   

   

    
 

   

    

   

    
          

  

      Survey Results: Panel Groups 1 and 4 (Medicaid and Uninsured Community Members and General Community Residents) 

 Of those with a poor experience, nearly one-φΆΉθ͆ Ω͔ θ͊μεΩ΢͆͊΢φμ (ϱϸ%) ͔͊Λφ Ά̮ ͆Ήμ̮̻ΉΛΉφϳ Ωθ ε͊θ̼͊ΉϬ͊͆ ͆Ήμ̮̻ΉΛΉφϳ͞ ϭ̮μ 
the reason for it. The second most prevalent reason was perceived to be as a result of their health insurance 
coverage or lack there of (16%). 

Q2(IF SELECTED A-F): ͛ ͔͊͊Λ φΆΉμ ͊ϲε͊θΉ͊΢̼͊ ϭ̮μ ̻̼̮͊ϡμ͊ Ω͔΅ 
n31; Multiple Response 

Category: Total % 
Medicaid or Uninsured 

Panel Members 
Community Resident 

Panel Members 

A disability or perceived disability 29% 44% 23% 

Ͱϳ Ωθ Ρϳ ͔̮ΡΉΛϳ Ρ͊Ρ̻͊θ μ͞ Ά̮͊ΛφΆ Ή΢μϡθ̮΢̼͊΁ 
or lack of health insurance 

16% 33% 9% 

Substance use 7% 11% 5% 

My or my family members race or ethnicity 3% 11% -

Ͱϳ Ωθ Ρϳ ͔̮ΡΉΛϳ Ρ͊Ρ̻͊θ μ͞ Ή΢̼ΩΡ͊ 3% 11% -

Ͱϳ Ωθ Ρϳ ͔̮ΡΉΛϳ μ͞ θ͊ΛΉͼΉΩϡμ ̻͊ΛΉ͔͊μ 3% 11% -

The place where I or my family lives 3% 11% -

Ͱϳ Ωθ Ρϳ ͔̮ΡΉΛϳ Ρ͊Ρ̻͊θ μ͞ μ͊ϲϡ̮Λ 
orientation 

- - -

The primary language I speak or the 
language I speak at home 

- - -

The way I or my family member expresses 
gender 

- - -

Other1 68% 56% 73% 

1 Ί͊͊ ͡ͷφΆ͊θ͢ θ͊μεΩ΢μ͊μ Ω΢ ε̮ͼ͊ ϰϯ΄ 

9Research & Marketing Strategies (RMS) Ask. Listen. Solve. 



      

   
 

 
 

 
 

 
   

 
   
      

 
 

   
   

    
   

    
 
  

          
    
  
     

 

      Survey Results: Panel Groups 1 and 4 (Medicaid and Uninsured Community Members and General Community Residents) 

Q21 (IF CHOSE OTHER): Please specify. 
n21; Open-Ended 

• !͡ͼ͊΄͢  (GθΩϡε ϳ) 
• ͡DΉ͆΢'φ Θ΢Ωϭ ΆΩϭ φΩ φθ̮͊φ Ρϳ μϳΡεφΩΡμ΄͢  (GθΩϡε ϳ) 
• ͡DΉμΩθͼ̮΢Ήϸ͊͆ μφ̮͔͔́ ͢ (GθΩϡε ϰ) 
• ͡ϰ͊͊ΛΉ΢ͼ ΛΉΘ͊ ͛ ϭ̮μ ̻͊Ή΢ͼ φΩΛ͆ ͛ ϭ̮μ ΢Ωφ ε̮θ͊΢φΉ΢ͼ εθΩε͊θΛϳ́͢ (GθΩϡε ϳ) 
• ͡Ḫ͊ΛφΆ ͆Ή̮ͼ΢ΩμΉμ΄͢  (GθΩϡε ϰ) 
• ͛͡ ͆Ή͆ ΢Ωφ ͔ΩΛΛΩϭ Ά͊θ ͆Ήθ̼͊φΉΩ΢μ΄͢  (GθΩϡε ϳ) 
• ͛͡ ͆Ω ΢Ωφ ͔͊͊Λ ͛ ̮Ρ ͼ͊φφΉ΢ͼ Ά̮͊ΛφΆ ̮͆ϬΉ̼͊ ̮΢͆ ̼̮θ͊ φΆ̮φ ͛ φθϡμφ Ή΢ Ρϳ ΛΩ̼̮Λ ̮θ̮͊΄͢  (GθΩϡε ϳ) 
• ͛͡΢̮̻ΉΛΉφϳ φΩ ͼ͊φ ε̮μφ ͆͊μΘ μφ̮͔͔ ̮΢͆ ͊Ϭ͊΢ ΢ϡθμ͊μ ϭΉφΆ ΉΡεΩθφ̮΢φ Ρ͊͆Ή̼̮Λ ̼Ά̮΢ͼ͊μ Ή΢ Ρϳ Ά̮͊ΛφΆ΄͢  (GθΩϡε ϳ) 
• ͛͡΢μϡθ̮΢̼͊΄͢  (GθΩϡε ϰ) 
• ͦ͡ϡμφ ηϡ̮ΛΉφϳ Ω͔ ̼̮θ͊ ̼Ω΢̼͊θ΢΄͢  (GθΩϡε ϳ) 
• ̮̼ͪ͡Θ Ω͔ ͊ϲε͊θΉ͊΢̼͊/Θ΢ΩϭΛ͊͆ͼ͊ Ω΢ ̻͊Ά̮Λ͔ Ω͔ φΆ͊ Ά̮͊ΛφΆ̼̮θ͊ εθΩϬΉ͆͊θμ΄͢  (GθΩϡε ϳ) 
• ͡Ͱϳ Άϡμ̻̮΢͆ Ήμ ̮͊μΉΛϳ ̼Ω΢͔ϡμ͊͆ ̮΢͆ Ρ͊͆Ή̼̮Λ εθΩ͔͊μμΉΩ΢̮Λμ ̮θ͊ μΩΡ͊φΉΡ͊μ Ϭ̮ͼϡ͊ Ωθ ϡ΢̼Λ̮͊θ́͢ (GθΩϡε ϳ) 
• ͡Ͱϳ Θ΢ΩϭΛ͊͆ͼ͊ Ω͔ Ρ͊͆Ή̼Ή΢͊ ̮΢͆ Ρϳ Ωϭ΢ ΉΛΛ΢͊μμ͊μ΄͢  (GθΩϡε ϳ) 
• ͡Ͱϳ ͛ΐ�ΊΊ εθΩϬΉ͆͊θ εθΩ͔͊μμΉΩ΢̮Λμ ̮θ͊ ̼Ω΢͆͊μ̼͊΢͆Ή΢ͼ ̮΢͆ ε̮φθΩ΢ΉϸΉ΢ͼ΄͢  (GθΩϡε ϰ) 
• ͡Ͱϳ ϭ͊ΉͼΆφ΄͢  (GθΩϡε ϳ) 
• ͡ͱΩφ ΛΉμφ͊΢Ή΢ͼ φΩ Ρ͊ Ωθ θ͊ϬΉ͊ϭΉ΢ͼ Ρϳ Ρ͊͆Ή̼̮Λ θ̼͊Ωθ͆μ΄͢  (GθΩϡε ϳ) 
• ͡ΐΆ͊ ͆Ω̼φΩθ ͆Ω͊μ΢'φ ΛΉμφ͊΢ φΩ φΆ͊ ε̮φΉ͊΢φ΄ ΐΆθ͊͊ ΡΩ΢φΆμ ϭ̮μφ͊͆ ϭΉφΆ ΛΩ̼̮Λ ͆Ω̼φΩθ ϱϯ ΡΉ΢ ͔Ήϲ Ή΢ ΆΩ̼Ά͊μφ͊θ΁ ͱΦ́͢ (GθΩϡε ϳ) 
• ͡ΐΆ͊ εθΩϬΉ͆͊θ'μ εΩΩθ ̻͊͆μΉ͆͊ Ρ̮΢΢͊θ́͢ (GθΩϡε ϳ) 
• ͡ΐΆ͊ με̼͊Ή̮ΛΉμφ Ήμ ̮θθΩͼ̮΢φ΄͢  (GθΩϡε ϳ) 
• ͡ΐΆ͊ ϡμ͊ Ω͔ ΆΩμεΉφ̮ΛΉμφμ Ή΢ φΆ͊ ΆΩμεΉφ̮Λ ͆Ω͊μ ΢Ωφ ͔̮̼ΉΛΉφ̮φ͊ ̮ ̼Ω΢φΉ΢ϡϡΡ Ω͔ ̼̮θ͊΄͢  (GθΩϡε ϰ) 
• ͡Π͊ΉͼΆφ΄͢  (GθΩϡε ϳ) 
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      Survey Results: Panel Groups 1 and 4 (Medicaid and Uninsured Community Members and General Community Residents) 

Of respondents who reported an unsatisfactory experience, nearly all (90%) said that it happened within the last 3 
years. 

Q3 (IF SELECTED A-F): Was this experience recent (i.e. within the last 3 years)? 
n31; Single Response 

Category: Total % 
Medicaid or Uninsured 

Panel Members 
Community Resident 

Panel Members 

Yes 90% 100% 86% 

No 10% - 14% 
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      Survey Results: Panel Groups 1 and 4 (Medicaid and Uninsured Community Members and General Community Residents) 

ΟΉθφϡ̮ΛΛϳ ̮ΛΛ θ͊μεΩ΢͆͊΢φ μ͞ (ϸϷ%) εθΉΡ̮θϳ Λ̮΢ͼϡ̮ͼ͊ Ήμ E΢ͼΛΉμΆ΄
	

Q4: What is your primary language? 
n88; Open-Ended; Coded 

Category: Total % 
Medicaid or Uninsured 

Panel Members 
Community Resident 

Panel Members 

English 98% 96% 98% 

Other 2% 4% 2% 
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Survey Results: Panel Groups 1 and 4 (Medicaid and Uninsured Community Members and General Community Residents) 

All respondents reported that their healthcare provider communicates in the language they prefer to use.
 

Q5: Does your healthcare provider communicate in the language you prefer to use? 
n88; Single Response 

Category: Total % 
Medicaid or Uninsured 

Panel Members 
Community Resident 

Panel Members 

Yes 100% 100% 100% 

No - - -

Note: Do to all respondents indicating their healthcare provider communicates in their preferred 
language, the follow-up question regarding translations services (Q6) was skipped. 

13Research & Marketing Strategies (RMS) Ask. Listen. Solve. 



     

    
  

  
  

  

    

    

   

    

    

    

    

      Survey Results: Panel Groups 1 and 4 (Medicaid and Uninsured Community Members and General Community Residents) 

ḪΛ͔ Ω͔ θ͊μεΩ΢͆͊΢φμ (ϴϱ%) θ͊εΩθφ͊͆ φΆ̮φ φΆ͊ϳ Ά!Λϭ̮ϳμ͞ ϡ΢͆͊θμφ̮΢͆ φΆ͊Ήθ Ά̮͊ΛφΆ ͼΩ̮Λμ ̮͔φ͊θ μ͊͊Ή΢ͼ ̮ Ά̮͊ΛφΆ̼̮θ͊ 
provider. 

ͷ΢Λϳ ϶% μφ̮φ͊͆ φΆ̮φ φΆ͊ϳ ΆΆ̮θ͊Λϳ͞ ϡ΢͆͊θμφ̮΢͆ φΆ͊Ήθ Ά̮͊ΛφΆ ͼΩ̮Λμ ͔ΩΛΛΩϭΉ΢ͼ ̮ ϬΉμΉφ΄ 

Q7: Fill in the blank: I _________ understand my health goals after seeing a healthcare provider. 
n88; Single Response 

Category: Total % 
Medicaid or Uninsured 

Panel Members 
Community Resident 

Panel Members 

Always 52% 56% 50% 

Usually 36% 31% 39% 

Sometimes 5% 7% 4% 

Rarely 7% 6% 7% 

Never - - -
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Survey Results: Panel Groups 1 and 4 (Medicaid and Uninsured Community Members and General Community Residents) 

ͱ̮͊θΛϳ ΢Ή΢͊ Ωϡφ Ω͔ φ͊΢ θ͊μεΩ΢͆͊΢φμ θ͊εΩθφ͊͆ φΆ̮φ φΆ͊ϳ Ά!Λϭ̮ϳμ͞ (ϳϳ%) Ωθ ΆΔμϡ̮ΛΛϳ͞ (ϳϲ%) ϡ΢͆͊θμφ̮΢͆ ϭΆ̮φ μφ͊εμ ΢͊͊͆ 
to be taken to achieve their health goals after seeing a provider. 

Q8: Fill in the blank: I __________ know what steps need to be taken to achieve my health goals 
after seeing a healthcare provider. 

n88; Single Response 

Category: Total % 
Medicaid or Uninsured 

Panel Members 
Community Resident 

Panel Members 

Always 44% 47% 43% 

Usually 43% 34% 48% 

Sometimes 6% 16% -

Rarely 5% 3% 5% 

Never 2% - 4% 

87% 
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      Survey Results: Panel Groups 1 and 4 (Medicaid and Uninsured Community Members and General Community Residents) 

 Less than half of respondents provided a score of 4 or 5 (on a scale of 1 to 5), indicating it is important their 
healthcare provider(s) consider(s) their cultural needs. 

A majority rated the importance of their cultural needs as a 3 or lower. 

΅ϸ΃ ͷ΢ ̮ μ̼̮Λ͊ Ω͔ ϰ φΩ ϴ΁ ϭΉφΆ ϰ ̻͊Ή΢ͼ ΆͱΩφ ̮φ ̮ΛΛ ΉΡεΩθφ̮΢φ͞ ̮΢͆ ϴ ̻͊Ή΢ͼ 'Ο͊θϳ ΉΡεΩθφ̮΢φ΁͞  
how important is it that your healthcare provider(s) consider(s) your cultural needs? 

n88; Single Response 

Not important 
1 

2 3 4 
Very important 

5 
Mean Score 

Aggregate 23% 6% 30% 18% 23% 3.1 

Medicaid or Uninsured Panel 
Members 22% 9% 29% 9% 31% 3.2 

Community Resident Panel 
Members 

23% 4% 32% 23% 18% 3.1 
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      Survey Results: Panel Groups 1 and 4 (Medicaid and Uninsured Community Members and General Community Residents) 

The vast majority of respondents (85%) felt that their healthcare provider(s) consider(s) their cultural needs.
 

Q10 (IF Q9 IS SCORED 2 OR HIGHER): Do you feel your healthcare provider(s) consider(s) your cultural needs? 
n68; Single Response 

Category: Total % 
Medicaid or Uninsured 

Panel Members 
Community Resident 

Panel Members 

Yes 85% 84% 86% 

No 15% 16% 14% 
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      Survey Results: Panel Groups 1 and 4 (Medicaid and Uninsured Community Members and General Community Residents) 

Q9a (If Q9=No): Why do you feel that way? 
n10; Open-Ended 

• ͡͞�ϡΛφϡθ̮Λ ΢͊͊͆μ͞ ΢͊͊͆μ ̼Λ̮θΉ͔Ή̼̮φΉΩ΢΄ ͔͛ φΆΉμ ̼Ωϡ΢φμ΁ ̻͊Ή΢ͼ ̮ Λ͊μ̻Ή̮΢ Ήμ Ω͔φ͊΢ ϡ΢̮͆͆θ͊μμ͊͆΄͢  (GθΩϡε ϳ) 
• !̼͡φϡ̮Λ ̮΢μϭ͊θ Ήμ ϡ΢μϡθ͊ ̻ϡφ φΆ̮φ'μ ΢Ωφ ̮ ̼ΆΩΉ̼͊΄͢  (GθΩϡε ϳ) 
• ͡�ϡΛφϡθ̮Λ ̼ΩΡε͊φ͊΢̼ϳ Ά͊θ͊ ̮φ Ρϳ ͪΐ�ΊΊ Ήμ ̮ΛΡΩμφ ̼ΩΡεΛ͊φ͊Λϳ ΢Ω΢͊ϲΉμφ͊΢φ ̮φ Λ̮͊μφ ΡΩμφ Ω͔ φΆ͊ φΉΡ͊΄΄΄͢  (GθΩϡε ϰ) 
• ͡�ϡΛφϡθ̮Λ ΢͊͊͆μ ̮θ͊ ΢͊Ϭ͊θ ͆Ήμ̼ϡμμ͊͆΄͢  (GθΩϡε ϳ) 
• ͡DΩ΢͞φ θ̮͊ΛΛϳ Ά̮Ϭ͊ ̮΢ϳ́͢ (GθΩϡε ϰ) 
• ͛͡ ͆Ω΢'φ φΆΉ΢Θ φΆ͊ϳ Θ΢Ωϭ ̮΢ϳφΆΉ΢ͼ ̮̻Ωϡφ Ρ͊ ͊ϲ̼͊εφ ͔Ωθ Ρϳ Ά̮͊ΛφΆ Ήμμϡ͊μ΄͢  (GθΩϡε ϳ) 
• ͛͡φ'μ ̮ ΢Ω΢ Ήμμϡ͊΄ Π!Ί΃ θ̮͊ΛΛϳ Ά̮Ϭ͊ ΢Ω ̼ϡΛφϡθ̮Λ ΢͊͊͆μ΄΄΄ ̮ ΡΉ΢ΩθΉφϳ Ή΢ φΆΉμ ϭΩθΛ͆΄͢  (GθΩϡε ϳ) 
• ͡ͱΩφ ̮μΘ͊͆΄ ͪΉφ͊θ̮φϡθ͊ ΢Ωφ ϡμϡ̮ΛΛϳ μ͊΢μΉφΉϬ͊΄͢  (GθΩϡε ϳ) 
• ͡ΊΆ͊ φΆΉ΢Θμ φΆ̮φ ͊Ϭ͊θϳΩ΢͊ Ήμ ̮̻Λ͊ φΩ ̮͔͔Ωθ͆ ΢ϡφθΉφΉΩϡμ Ρ̮͊Λμ ̮ΛΛ φΆ͊ φΉΡ͊΄͢  (GθΩϡε ϰ) 
• ͡ΐΆ͊θ͊ Ήμ ̼ΩΡεΛ͊φ͊ μΉΛ͊΢̼͊ ͔θΩΡ φΆ͊Ρ΁ ϭΆΉ̼Ά Λ̮͊͆μ Ρ͊ φΩ φΆΉ΢Θ φΆ͊ϳ ͆Ω΢'φ ̻͊ΛΉ͊Ϭ͊ Ρ͊΄͢  (GθΩϡε ϰ) 
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      Survey Results: Panel Groups 1 and 4 (Medicaid and Uninsured Community Members and General Community Residents) 

Nearly all respondents (97%) felt that their healthcare provider(s) consider(s) their language needs.
 

Q11: Do you feel your healthcare provider(s) consider(s) your language needs? 
n88; Single Response 

Category: Total % 
Medicaid or Uninsured 

Panel Members 
Community Resident 

Panel Members 

Yes 97% 100% 95% 

No 3% - 5% 
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      Survey Results: Panel Groups 1 and 4 (Medicaid and Uninsured Community Members and General Community Residents) 

Q11a (If Q11=No): Why do you feel that way? 
n3; Open-Ended 

• ͛͡φ'μ ̮ ΢Ω΢-Ήμμϡ͊΄͢  (GθΩϡε ϳ) 
• ͛͡φ'μ ΢Ωφ θ͊Λ͊Ϭ̮΢φ΄ ͛ με̮͊Θ E΢ͼΛΉμΆ - the dominant language of the area - εΩΩθ θΩϡφΉ΢ͼ/ηϡ͊μφΉΩ΢΄͢  (GθΩϡε ϳ) 
• ͡Π͊ ̮ΛΛ με̮͊Θ φΆ͊ μ̮Ρ͊ Λ̮΢ͼϡ̮ͼ͊ μΩ φΆ͊θ͊'μ ΢ΩφΆΉ΢ͼ φΩ ̼Ω΢μΉ͆͊θ́͢ (GθΩϡε ϳ) 
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      Survey Results: Panel Groups 1 and 4 (Medicaid and Uninsured Community Members and General Community Residents) 

 Less than one-third of respondents provided a score of 4 or 5 (on a scale of 1 to 5), indicating that it is important 
healthcare provider(s) consider(s) their spiritual needs. 

A majority rated the importance of their spiritual needs as a 3 or lower. 

΅ϰϱ΃ ͷ΢ ̮ μ̼̮Λ͊ Ω͔ ϰ φΩ ϴ΁ ϭΉφΆ ϰ ̻͊Ή΢ͼ ΆͱΩφ ̮φ ̮ΛΛ ΉΡεΩθφ̮΢φ͞ ̮΢͆ ϴ ̻͊Ή΢ͼ 'Ο͊θϳ ΉΡεΩθφ̮΢φ΁͞  
how important is it that your healthcare provider(s) consider(s) your spiritual needs? 

n88; Single Response 

Not at all 
important 

1 
2 3 4 

Very important 
5 

Mean Score 

Aggregate 28% 14% 26% 14% 18% 2.8 

Medicaid or Uninsured Panel 
Members 

25% 9% 31% 13% 22% 3 

Community Resident Panel 
Members 

30% 16% 24% 14% 16% 2.7 
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      Survey Results: Panel Groups 1 and 4 (Medicaid and Uninsured Community Members and General Community Residents) 

The vast majority of respondents (81%) felt that their healthcare provider(s) consider(s) their spiritual needs.
 

Q13 (IF Q12 IS SCORED 2 OR HIGHER): Do you feel your healthcare provider(s) consider(s) your spiritual needs? 
n63; Single Response 

Category: Total % 
Medicaid or Uninsured Panel 

Members 
Community Resident Panel 

Members 

Yes 81% 79% 82% 

No 19% 21% 18% 
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      Survey Results: Panel Groups 1 and 4 (Medicaid and Uninsured Community Members and General Community Residents) 

Q13a (If Q13=No): Why do you feel that way? 
n12; Open-Ended 

• !̼͡φϡ̮ΛΛϳ ϡ΢μϡθ͊ ̻ϡφ φΆ̮φ'μ ΢Ωφ ̮ ̼ΆΩΉ̼͊΄͢  (GθΩϡε ϳ) 
• !͡ͼ̮Ή΢΁ φΆΉμ μϡ̻Ε̼͊φ Ήμ ΢͊Ϭ͊θ ͆Ήμ̼ϡμμ͊͆΄͢  (GθΩϡε ϳ) 
• ͡Ḫθ͆ φΩ ̮΢μϭ͊θ ̮μ Ήφ Ά̮μ ΢͊Ϭ͊θ ̻͊͊΢ ̮μΘ͊͆ Ή͔ Ρ͊΄͢  (GθΩϡε ϳ) 
• ͡Ḫμ ΢Ωφ ̼ΩΡ͊ ϡε Ή΢ ̼Ω΢Ϭ͊θμ̮φΉΩ΢΄ Ḫμ ΢Ωφ ̻͊͊΢ ̮΢ Ήμμϡ͊΄͢  (GθΩϡε ϳ) 
• ͛͡ ͆Ω΢'φ φΆΉ΢Θ φΆ͊ϳ Ά̮Ϭ͊ ̮΢ϳ Ή̮͆͊ ϭΆ̮φ φΆ͊ϳ ̮θ͊΄͢  (GθΩϡε ϳ) 
• ͛͡φ'μ ΢͊Ϭ͊θ ̮͆͆θ͊μμ͊͆΄͢  (GθΩϡε ϳ) 
• ͪ͡Ωϭ͊μφ ̼ΩΡΡΩ΢ ͆͊΢ΩΡΉ΢̮φΩθ εθΩͼθ̮ΡΡΉ΢ͼ Ά͊θ͊ Ή΢ Ρϳ μ͊φφΉ΢ͼ ΅ θ̼͊θ̮͊φΉΩ΢ ̮̼φΉϬΉφΉ͊μ΁ μεΉθΉφϡ̮ΛΉφϳ́͢ (GθΩϡε ϰ) 
• ͡ͱ͊Ϭ͊θ ̮μΘμ ̮̻Ωϡφ Ήφ Ωθ Ή͔ Ήφμ ̮͔͔̼͊φΉ΢ͼ Ρ͊΄͢  (GθΩϡε ϰ) 
• ͡ͱ͊Ϭ͊θ θ̮͊ΛΛϳ μεΩΘ͊ ̮̻Ωϡφ΄͢  (GθΩϡε ϰ) 
• ͡ͱΩ ̼ΩΡΡ͊΢φ΄͢  (GθΩϡε ϰ) 
• ͡ͱΩφ ̮ �ΆθΉμφΉ̮΢΁ μΩ ΢Ωφ Ή΢ φΆ͊ ΢ΩθΡ̮Λ Ρ̮ΕΩθΉφϳ́ ΄΄ ΢͊Ϭ͊θ ̮μΘ͊͆ ̮̻Ωϡφ ΩφΆ͊θ εθ͔͊͊θ͊΢̼͊μ΄͢  (GθΩϡε ϳ) 
• ͡ΐΆ͊ϳ ΢͊Ϭ͊θ ̮μΘ΄͢  (GθΩϡε ϰ) 
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      Survey Results: Panel Groups 1 and 4 (Medicaid and Uninsured Community Members and General Community Residents) 

The vast majority of respondents (76%) understand all of the written materials given from their healthcare provider.
 

Q14: The last time you were given written materials from your healthcare provider, how well did you 
understand them? 
n88; Single Response 

Category: Total % 
Medicaid or Uninsured 

Panel Members 
Community Resident 

Panel Members 

All of them 76% 78% 75% 

Most of them 19% 16% 21% 

A little bit 5% 6% 4% 

Not at all - - -
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      Survey Results: Panel Groups 1 and 4 (Medicaid and Uninsured Community Members and General Community Residents) 

Of the respondents who had difficulty understanding written materials from their provider, they reported that they 
either did not understand the words or their meanings, or were not given any written materials. 

΅ϰϴ (͛ϰ ΊEͪE�ΐED ͡ͱͷΐ !ΐ !ͪͪ͢  ͷΆ ͡! ͪ͛ΐΐͪE �͛ΐ͢)΃ ΠΆΉ̼Ά Ω͔ φΆ͊ ͔ΩΛΛΩϭΉ΢ͼ best represents why the written 
materials from your healthcare provider difficult to understand? 

n4; Single Response 

Category: Total % 
Medicaid or Uninsured 

Panel Members 
Community Resident 

Panel Members 

I do not understand the words or their 
meanings 

50% 100% -

I was not given any written materials 50% - 100% 
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      Survey Results: Panel Groups 1 and 4 (Medicaid and Uninsured Community Members and General Community Residents) 

Over half of respondents (60%) reported that their age impacts the way their provider talks to them. 


Q16: Which of the following factors do you feel impacts the way your provider talks to you? 
n88; Multiple Response 

Category: Total % 
Medicaid or Uninsured 

Panel Members 
Community Resident 

Panel Members 

My age 60% 53% 64% 

My educational background 50% 41% 55% 

My health insurance 18% 16% 20% 

My income 17% 28% 11% 

I live in a rural area 13% 6% 16% 

I live in an urban area 7% 9% 5% 

I live in a suburban area 3% 3% 4% 

None of the above 30% 41% 23% 
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      Survey Results: Panel Groups 1 and 4 (Medicaid and Uninsured Community Members and General Community Residents) 

Q17: Do you have any additional comments? 
n20; Open-Ended; Medicaid and Uninsured Community Members (Group 1) 

•	 ͡ DΉ͆ ΢Ωφ ηϡΉφ͊ ϡ΢͆͊θμφ̮΢͆ ϭΆϳ ̮ ΛΩφ Ω͔ φΆ͊μ͊ ηϡ͊μφΉΩ΢μ ϭ͊θ͊ ̮μΘ͊͆΄͢  
•	 ͡ ͛ ̮Ρ Ά̮εεϳ ϭΉφΆ Ρϳ Ά̮͊ΛφΆ ̼̮θ͊ εθΩϬΉ͆͊θ΁ Ωϡθ ΛΩ̼̮Λ ΆΩμεΉφ̮Λ ΢͊͊͆μ ΉΡεθΩϬ͊Ρ͊΢φμ΄͢  
•	 ͡ ͛ ̮Ρ Λϡ̼Θϳ φΩ Ά̮Ϭ͊ ͼΩΩ͆ εθΩϬΉ͆͊μ΄ ͛ ͊͆ϡ̼̮φ͊ Ρϳμ͊Λ͔ Ω΢ ͼ͊΢͊θ̮Λ Ά̮͊ΛφΆ Ήμμϡ͊μ ̮΢͆ Ρϳ Ωϭ΢΄ ͛ ̮ΛμΩ ̮μΘ ̮ ΛΩφ Ω͔ ηϡ͊μφΉΩ΢μ΄͢  
•	 ͡ ͛ ͆Ω΢'φ μ͊͊ ̮ ͆Ω̼φΩθ́  Ρϳ εθΉΡ̮θϳ ̼̮θ͊ εθΩϬΉ͆͊θ Ήμ ̮ ͪϰ΃ ̮φφ̮̼Ά͊͆ φΩ φΆ͊ ΛΩ̼̮Λ ΆΩμεΉφ̮Λ΄͢  
•	 ͡ ͛ Ά̮Ϭ͊ ̮ ͼθ̮͊φ θ͊Λ̮φΉΩ΢μΆΉε ϭΉφΆ Ρϳ ͆Ω̼φΩθ ̻ϡφ φΆ͊ Ά̮͊ΛφΆ ΡΉ΢Ήμφθϳ Ω͔ φΆ͊ μΩϡφΆ͊θ΢ φΉ͊θ Ά̮μ ̼ΛΩμ͊͆΄ ͛ Ά̮Ϭ͊ ΢Ω Ά̮͊ΛφΆ Ή΢μϡθ̮΢ce so I am 
ϭΉφΆΩϡφ ̮ ͆Ω̼φΩθ ̮ͼ̮Ή΢΄͢  
•	 ͡ ͛ Ά̮Ϭ͊ ̻͊͊΢ Ϭ͊θϳ ̻̮͆Λϳ ΡΉμφθ̮͊φ͊͆ ̻̮μ͊͆ Ω΢ Ρϳ ͆Ήμ̮̻ΉΛΉφϳ ̮΢͆/Ωθ ε͊θ̼͊ΉϬ͊͆ ͆Ήμ̮̻ΉΛΉφϳ (εμϳ̼ΆΉ̮φθΉ̼)΄͢  
•	 ͡ ͛ Ά̮Ϭ͊ ΢Ω Ή΢μϡθ̮΢̼͊ ̮΢͆ Ρϳ ͆Ω̼φΩθ ϭΩθΘμ ϭΉφΆ Ρ͊΄͢  
•	 ͡ ͛ ΛΩϬ͊ Ρϳ ͆Ω̼φΩθ́͢ 
•	 ͡ ͛ ϭΉμΆ Ρϳ ͆Ω̼φΩθ Ά͊Λε Ρ͊ ϡ΢͆͊θμφ̮΢͆ Ρϳ ̼Ω΢͆ΉφΉΩ΢ ̻͊φφ͊θ́͢ 
•	 ͡ ͛φ Ήμ ΡΩθ͊ ΉΡεΩθφ̮΢φ φΩ Ρ͊ φΆ̮φ Ρϳ Ρ͊΢φ̮Λ Ά̮͊ΛφΆ εθΩϬΉ͆͊θμ ̼Ω΢μΉ͆͊θ Ρϳ ̼ϡΛφϡθ̮Λ ̮΢͆ μεΉθΉφϡ̮Λ ΢͊͊͆μ ϭΆ͊΢ φθ̮͊φΉ΢ͼ Ρ͊΄ Ή Εϡμt need my 
εΆϳμΉ̼Ή̮΢μ φΩ θ͊με̼͊φ Ρϳ ̼ϡΛφϡθ̮Λ ̮΢͆ μεΉθΉφϡ̮Λ ΢͊͊͆μ΄͢  
•	 ͡ ͛φ Εϡμφ μ͊͊Ρμ φΆ̮φ μΩΡ͊φΉΡ͊μ μΆ͊ φ̮ΛΘμ ͆Ωϭ΢ ̻̼̮͊ϡμ͊ ͛ ͆Ω΢'φ Ρ͊͊φ Ρϳ ͼΩ̮Λμ΄͢  
•	 ͡ ͪΩϬ͊ Ρϳ εθΉΡ̮θϳ́͢ 
•	 ͡ Ͱϳ ̼̮θ͊ εθΩϬΉ͆͊θμ ̮θ͊ ̮ΛΛ Ϭ͊θϳ ̼̮θΉ΢ͼ΄͢  
•	 ͡ ͱΩ΄͢  
•	 ͡ ͱΩ΄͢  
•	 ͡ ͱΩ΄͢  
•	 ͡ ͱΩ΄͢  
•	 ͡ ΐΆ̮΢Θ ϳΩϡ ΡΩμφ ΘΉ΢͆Λϳ ͔Ωθ ̮ΛΛΩϭΉ΢ͼ Ρ͊ φΩ ͊ϲεθ͊μμ Ρϳμ͊Λ͔ Ή΢ φΆΉμ Ρ̮΢΢͊θ Ή΢ φΆΉμ μ͊φφΉ΢ͼ΄΄΄͢  
•	 ͡ ΐΆ͊ Ρ̮ΕΩθΉφϳ Ω͔ Ρϳ ͆Ω̼φΩθμ ̮θ͊ φΆΩθΩϡͼΆ ̮΢͆ ̼̮θΉ΢ͼ΄͢  
•	 ͡ ΠΆ̮φ φΆ͊ Ά̼͊Θ Ήμ φΆΉμ ̮̻Ωϡφ͹͢ 
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      Survey Results: Panel Groups 1 and 4 (Medicaid and Uninsured Community Members and General Community Residents) 

Q17: Do you have any additional comments? 
n21; Open-Ended; Community Residents (Group 4) 

•	 ͡EϬ͊΢ ϭΉφΆ ͊ϲ̼͊ΛΛ͊΢φ Ά̮͊ΛφΆ Ή΢μϡθ̮΢̼͊ ̮΢͆ ϭΆΉφ͊ εθΉϬΉΛ͊ͼ͊΁ ͛ ͆Ω΢'φ ͔͊͊Λ ΛΉΘ͊ ΡΩμφ εθΩϬΉ͆͊θ μϡ̼̼͊μμ͔ϡΛΛϳ Ϭ̮Λϡ͊ Ρϳ Ή΢εϡφ Ή΢φΩ Ρy c̮θ͊΄͢ 
•	 ͛͡ Ά̮Ϭ͊ ̮ ̼Ω΢μφ̮΢φ ͆Ήμφθϡμφ Ή΢ Ά̮͊ΛφΆ μ͊θϬΉ̼͊μ Ή΢ Ρϳ ̮θ̮͊ ̮΢͆ Ω͔φ͊΢ μ͊͊Θ Ωϡφ Ω͔ φΩϭ΢ ̼̮θ͊ ΆΩϡθμ ̮ϭ̮ϳ ͔θΩΡ ΆΩΡ͊΄͢ 
•	 ͛͡ Ά̮Ϭ͊ ͊ϲ̼͊ΛΛ̮΢φ Ά̮͊ΛφΆ ̼̮θ͊ εθΩϬΉ͆Ωθμ ϭΆΩ φθ̮͊φ Ρ͊ ΛΉΘ͊ φΆ͊ Ή΢φ͊ΛΛΉͼ͊΢φ ̮͆ϡΛφ φΆ̮φ ͛ ̮ΡͶͶͶ͢ 
•	 ͛͡ Ά̮Ϭ͊ ͼθ̮͊φ θ͊με̼͊φ ͔Ωθ Ρϳ Ά̮͊ΛφΆ̼̮θ͊ εθΩϬΉ͆͊θ΄ ΐΆ͊ εθ͊ϬΉΩϡμΛϳ ΢Ωφ͊͆ ͆Ή͔͔Ή̼ϡΛφ μΉφϡ̮φΉΩ΢ Ή΢ϬΩΛϬ͊͆ Ρϳ Άϡμ̻̮΢͆ ) ΩφΆ͊θ μφ̮͔͔ in φΆ͊ μ̮Ρ͊ Ω͔͔Ή̼͊΄͢ 
•	 ͛͡ Ω͔φ͊΢ Ά̮Ϭ͊ ̮ ͆Ή͔͔Ή̼ϡΛφ φΉΡ͊ ͼ͊φφΉ΢ͼ ̮΢ ̮εεφ ϭΉφΆ ̮ εθΩϬΉ͆͊θ Ή΢ ϭΆ̮φ ͛ ̼Ω΢μΉ͆͊θ ̮ θ̮͊μΩ΢̮̻Λ͊ ̮ΡΩϡ΢φ Ω͔ φΉΡ͊΁ ̻ϡφ ͛ ̮Ρ Ϭ͊θϳ satisfied when I do have an 
̮εεΩΉ΢φΡ͊΢φ ϭΉφΆ ̮ εθΩϬΉ͆͊θ΄ Ͱϳ ͆Ω̼φΩθμ ̮θ͊ ͊ϲ̼͊ΛΛ͊΢φ΄͢ 
•	 ͛͡ θ̼͊͊΢φΛϳ ̼Ά̮΢ͼ͊͆ εθΩϬΉ͆͊θμ ̻̼̮͊ϡμ͊ ͛ ϭ̮μ ͆Ήμμ̮φΉμ͔Ή͊͆ ϭΉφΆ Ρϳ φθ̮͊φΡ͊΢φ ̮΢͆ ΢Ωϭ ̮Ρ ϰϯϯ% Ά̮εεϳ ϭΉφΆ Ρϳ φ̮͊Ρ΄͢ 
•	 ͛͡΢ Ρϳ ΩεΉ΢ΉΩ΢΁ Ρ͊͆Ή̼Ή΢͊ Ά̮μ ̻̼͊ΩΡ͊ ̮ (̻ϡμΉ΢͊μμ(΁ εθΩ̻̮̻Λϳ Ή΢ ε̮θφ ͆ϡ͊ φΩ Ή΢̮͆͊ηϡ̮φ͊ Ή΢μϡθ̮΢̼͊ ̮΢͆ Ρ͊͆Ή̼̮θ͊ ε̮ϳΡ͊΢φμ΄ ΐΆ͊ ε̮φient feels the "rush" to get 

patients in and out as quickly as possible because of this and therefore, especially for the elderly patient, all concerns cannot be covered, or easily 
θ͊Ρ͊Ρ̻͊θ͊͆ ̮μ φΆ͊ εϡμΆ φΩ ͼ͊φ ϳΩϡ Ή΢ ̮΢͆ Ωϡφ Ήμ θ̼͊Ωͼ΢Ήϸ͊͆ ̮΢͆ μφθ͊μμ͔ϡΛ΄͢ 
•	 ͡Ͱϳ ͆Ήμ̼Ω΢΢̼͊φ ϭΉφΆ Ρϳ εθΩϬΉ͆͊θ Ήμ φΆ̮φ μΆ͊ ͆Ή͆΢'φ θ͊ϬΉ͊ϭ Ρϳ θ̼͊Ωθ͆μ εθΉΩθ φΩ Ρϳ ϬΉμΉφ ̮΢͆ ΡΉμμ͊͆ ̮ ̻ΛΩΩ͆ ̮΢̮ΛϳμΉμ φΆ̮φ μΆΩϡΛd have been done. So... I had to 

go back... another co-pay. I did, she prescribed vitamin D and then I got so disconnected from the entire experience that I am too angry to go back to see if it 
ϭΩθΘ͊͆΄΄΄ Ήφ'μ ̻͊͊΢ μΉϲ ΡΩ΢φΆμ΄͢ 
•	 ͡Ͱϳ Ά̮͊ΛφΆ ̼̮θ͊ εθΩϬΉ͆͊θ Ήμ ϡ΢ϡμϡ̮Λ Ή΢ φΆ̮φ Ά͊ φ̮Θ͊μ φΆ͊ φΉΡ͊ φΩ με̮͊Θ ϭΉφΆ Ρ͊ ̮΢͆ ̮ΛμΩ ͆Ω͊μ ΢Ωφ ΉΡΡ͊͆Ή̮φ͊Λϳ θ͊μΩθφ φΩ ̮ Ρ͊͆Ήcal/medicinal solution before 
̼Ω΢μΉ͆͊θΉ΢ͼ ΩφΆ͊θ ΩεφΉΩ΢μ΄͢ 
•	 ͡ͱΩ΄͢ 
•	 ͡ͱΩ΄͢ 
•	 ͡ͱΩ΄͢ 
•	 ͡ͱΩ΄͢ 
•	 ͡ͱΩ΄͢ 
•	 ͡ͱΩ΢͊΄͢ 
•	 ͡ΊΩΡ͊φΉΡ͊μ ͛ φΆΉ΢Θ ͊Ϭ͊θϳΩ΢͊ Ήμ φθ̮͊φ͊͆ ̮μ Ή͔ φΆ͊ϳ ̮θ͊ μφϡεΉ͆ ̮΢͆ Ω΢ ϭ͊Λ͔̮θ͊ ͊Ϭ͊΢ Ή͔ ͊͆ϡ̼̮φ͊͆ ϭΉφΆ ͼΩΩ͆ Ή΢μϡθ̮΢̼͊΄͢ 
•	 ͡Ίε̼͊Ή̮ΛΉμφ ͛ ̮Ρ θ͔͊͊θθΉ΢ͼ φΩ ͆Ή͆΢'φ ͊Ϭ͊΢ ΛΉμφ͊΢ φΩ ΆΉμ Ωϭ΢ μφ̮͔͔΄ H͊ ϭ̮μ ̮θθΩͼ̮΢φ ̮΢͆ ͆Ή͆΢'φ ͊Ϭ͊΢ Λ͊φ Ρ͊ μ̮ϳ ̮΢ϳφΆΉ΢ͼ΄ ΐΆΉμ is not my primary care provider. 

Spent $30,000 on unnecessary tests over three months with no help. Went to another doctor in Rochester NY and walked out in 20 minutes with the problem 
μΩΛϬ͊͆΄  ΐΆΉμ ϭ̮μ Λ̮φ͊ ͦϡ΢͊΄ ͛φ'μ ΢Ωϭ ̮͊θΛϳ ̮ͦ΢ϡ̮θϳ ̮΢͆ φΆΉ΢ͼμ ̮θ͊ μφΉΛΛ ϭΩθΘΉ΢ͼ ͔Ή΢͊΄͢ 
•	 ͡ΐ̮̼͊Ά ͆Ω̼φΩθμ φΩ ΛΉμφ͊΢ φΩ ε̮φΉ͊΢φμ΄͢ 
•	 ͡ΐΆΉμ Ήμ Ω΢͊ Ω͔ φΆ͊ ΡΩμφ εΩΩθΛϳ ̼Ω΢μφθϡ̼φ͊͆ μϡθϬ͊ϳμ ϳΩϡ'Ϭ͊ ͆Ω΢͊ μΩ ͔̮θ΄ ͪΉΡΉφΉ΢ͼ φΆ͊ ΢ϡΡ̻͊θ Ω͔ ̼Ά̮θ̮̼φ͊θμ Ή΢ φΆ͊ ͊ϲεΛ̮΢̮φΉΩ΢ is a poor decision. When you talk 

about cultural needs, I'm not sure what you mean. We all have many different "roles" and "cultures" - do you care about the lesbian/gay aspect of culture? Do 
you care about age group as a culture? Do you care about my income class as a culture? It's not clear, and the questions only seem to address language. if 
φΆ̮φ'μ ϭΆ̮φ ϳΩϡ ̼̮θ͊ ̮̻Ωϡφ΁ Εϡμφ ̮μΘ φΆ̮φ΄͢ 
•	 ͡ΐΆΉμ μϡθϬ͊ϳ ϭ̮μ θ̮͊ΛΛϳ ΢Ωφ ͼ̮͊θ͊͆ φΩ Ρ͊ ̮μ ͛ ̮Ρ ΢Ωφ Ω͔ ̮ ΡΉ΢ΩθΉφϳ ̮΢͆ μ͊͊Θ ΛΉφφΛ͊ Ρ͊͆Ή̼̮Λ ̼̮θ͊΄͢ 
•	 ͡Φ͊μ΁ Λ̮΢ͼϡ̮ͼ͊ Ήμ ΉΡεΩθφ̮΢φ ̻ϡφ ͛ ̮Ρ ΢Ωφ μϡθ͊ φΆ͊ ̼ϡΛφϡθ̮Λ μΆΩϡΛ͆ ̻͊ ̮ Ρ̮ΕΩθ ͔̮̼φΩθ΁ ̻ϡφ φΆ͊΢ ̮ͼ̮Ή΢ ͛ ̮Ρ Π!Ί΃ ϭΉφΆ ΢Ω ̼ϡΛφϡθ͊ in͔Λϡ͊΢̼͊μ΄͢ 
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Survey Results: Panel Groups 2 and 3 (Healthcare Providers and Community Organization Employees) 

The majority of respondents (68%) reported that their organization has Cultural Competency and/or Health Literacy 
training. 

Q1: Does your organization have Cultural Competency and/or Health Literacy training? 
n85; Single Response 

Category: Total % 
Healthcare Provider Panel 

Members 
Community Organization 

Employee Panel Members 

Yes 68% 63% 72% 

No 32% 37% 28% 
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    Survey Results: Panel Groups 2 and 3 (Healthcare Providers and Community Organization Employees) 

Most respondents (74%) reported that this training is completed online.
 

Q2 (IF HAS TRAINING): What is the format of this training? 
n58; Multiple Response 

Category: Total % 
Healthcare Provider Panel 

Members 
Community Organization 

Employee Panel Members 

Online 74% 77% 72% 

In person 55% 41% 64% 

Open forum discussion 12% 5% 17% 

Other1 9% 14% 6% 

ϰ͡ͷφΆ͊θ͢(μ) Ή΢̼Λϡ͆͊΃ ͡�ϡΛφϡθ̮Λ ̮ϭ̮θ͊΢͊μμ φθ̮Ή΢Ή΢ͼ΄͢ (GθΩϡε ϱ)΁ ͡΃Ωμφ͊θ ͆ΉμεΛ̮ϳμ ΄͢ (GθΩϡε ϲ)΁ ͡΃Ωϭ͊θ΃ΩΉ΢φ ΃θ͊μ͊΢φ̮φΉΩ΢μ΄͢ (GθΩϡp 2), 
͡ΟΉ͆͊Ω εθ͊μ͊΢φ̮φΉΩ΢΄͢ (GθΩϡε ϱ)΁ ͡Π͊ ΆΩΛ͆ ̮ ͆ΉϬ͊θμΉφϳ ͔̮Ήθ ͊Ϭ͊θϳ ϳ̮͊θ΄͢ (GθΩϡε ϲ)΄ 
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    Survey Results: Panel Groups 2 and 3 (Healthcare Providers and Community Organization Employees) 

Most respondents (71%) reported that their organization requires this training to be completed annually.
 

Q3 (IF HAS TRAINING): How frequently does your organization require you to complete this training? 
n58; Single Response 

Category: Total % 
Healthcare Provider Panel 

Members 
Community Organization 

Employee Panel Members 

Annually 71% 77% 67% 

Not required 10% 5% 14% 

Unsure 9% 13% 6% 

Upon hire only 7% 5% 8% 

Other1 3% - 5% 

ϰ͡ͷφΆ͊θ͢(μ) Ή΢̼Λϡ͆͊΃ ͡ͷ΢ͼΩΉ΢ͼ φθ̮Ή΢Ή΢ͼμ ͔Ωθ ̮ ϳ ΆΩϡθμ ̮΢΢ϡ̮ΛΛϳ ͔Ωθ ̮͆ΡΉ΢ μφ̮͔͔ ̮΢͆ ϵ ͔Ωθ εθΩͼθ̮Ρ΄͢ (GθΩϡε ϲ)΁ 
͡ΔεΩ΢ ΆΉθ͊ ̮΢͆ φΆ͊΢ ̮΢΢ϡ̮Λ θ͊ΡΉ΢͆͊θμ ̮φ Ρ̮΢̮͆φΩθϳ φΉΡ͊΄͢ (GθΩϡε ϲ)΄ 
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    Survey Results: Panel Groups 2 and 3 (Healthcare Providers and Community Organization Employees) 

Nearly half of respondents (48%) reported that their organization does not have a Cultural Competency and/or 
Health Literacy Committee. 

Q4: Does your organization have a Cultural Competency and/or Health Literacy Committee? 
n85; Single Response 

Category: Total % 
Healthcare Provider Panel 

Members 
Community Organization 

Employee Panel Members 

No, neither 48% 46% 50% 

Yes, both a Cultural Competency and 
Health Literacy Committee (either two 
separate committees or a single committee 
with both functions) 

15% 23% 10% 

Yes, a Cultural Competency Committee only 11% 6% 14% 

Yes, a Health Literacy Committee only - - -

͛ ͆Ω΢͞φ Θ΢Ωϭ 26% 25% 26% 
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    Survey Results: Panel Groups 2 and 3 (Healthcare Providers and Community Organization Employees) 

Most respondents (46%) reported that they were unsure how often this committee meets. 


Q5 (IF YES): How often does this committee meet? 
n22; Single Response 

Category: Total % 
Healthcare Provider Panel 

Members 
Community Organization 

Employee Panel Members 

Unsure 46% 60% 34% 

Monthly 36% 10% 58% 

Annually 9% 10% 8% 

Quarterly 9% 20% -
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    Survey Results: Panel Groups 2 and 3 (Healthcare Providers and Community Organization Employees) 

About one-fourth of respondents (26%) reported that their organization has a Cultural Competency and/or Health 
Literacy Plan. 

Q6: Does your organization have a Cultural Competency and/or Health Literacy Plan? 
n85; Single Response 

Category: Total % 
Healthcare Provider Panel 

Members 
Community Organization 

Employee Panel Members 

Yes 26% 29% 24% 

No 31% 31% 30% 

͛ ͆Ω΢͞φ Θ΢Ωϭ 43% 40% 46% 
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    Survey Results: Panel Groups 2 and 3 (Healthcare Providers and Community Organization Employees) 

Of respondents who have a plan, approximately half (55%) reported that their organization updates this plan 
annually. 

Q7 (IF YES): How often does this plan get updated? 
n22; Single Response 

Category: Total % 
Healthcare Provider Panel 

Members 
Community Organization 

Employee Panel Members 

Annually 55% 60% 50% 

Unsure 41% 40% 42% 

Other1 4% - 8% 

ϰ͡ͷφΆ͊θ͢(μ) Ή΢̼Λϡ͆͊΃ ͡!μ ΢͊͊͆͊͆΄͢ (GθΩϡε ϲ)΄ 
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    Survey Results: Panel Groups 2 and 3 (Healthcare Providers and Community Organization Employees) 

 Less than half of respondents (44%) reported that their organization has evaluated materials to ensure they are 
written at a 6th grade reading level. 

Q8: Has your organization ever evaluated its distributed materials to ensure they are written at a 6th grade reading 
level, and are easy to understand and act on? 

n85; Single Response 

Category: Total % 
Healthcare Provider Panel 

Members 
Community Organization 

Employee Panel Members 

Yes 44% 40% 46% 

No 21% 26% 18% 

I ͆Ω΢͞φ Θ΢Ωϭ 35% 34% 36% 
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    Survey Results: Panel Groups 2 and 3 (Healthcare Providers and Community Organization Employees) 

The vast majority of respondents (79%) reported that their organization offers in person interpreters or a 
language line. 

Q9: Does your organization offer in person interpreters or a language line? 
n85; Single Response 

Category: Total % 
Healthcare Provider Panel 

Members 
Community Organization 

Employee Panel Members 

Yes 79% 83% 76% 

No 18% 14% 20% 

I ͆Ω΢͞φ Θ΢Ωϭ 3% 3% 4% 
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    Survey Results: Panel Groups 2 and 3 (Healthcare Providers and Community Organization Employees) 

Roughly one-third of respondents (34%) reported that their organization offers written translation services.
 

Q10: Does your organization offer written translation services? 
n85; Single Response 

Category: Total % 
Healthcare Provider Panel 

Members 
Community Organization 

Employee Panel Members 

Yes 34% 31% 36% 

No 37% 34% 38% 

͛ ͆Ω΢͞φ Θ΢Ωϭ 29% 35% 26% 
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    Survey Results: Panel Groups 2 and 3 (Healthcare Providers and Community Organization Employees) 

About one-third of respondents (35%) reported that their organization self-evaluates adherence to cultural 
competency. 

Q11: Does your organization self-evaluate adherence to cultural competency (i.e. through the Nathan Kline 
Assessment Survey or another similar method)? 

n85; Single Response 

Category: Total % 
Healthcare Provider Panel 

Members 
Community Organization 

Employee Panel Members 

Yes 13% 14% 12% 

No 35% 37% 34% 

͛ ͆Ω΢͞φ Θ΢Ωϭ 52% 49% 54% 
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    Survey Results: Panel Groups 2 and 3 (Healthcare Providers and Community Organization Employees) 

Roughly two-thirds of respondents (64%) reported that their organization self-evaluates annually.
 

Q12 (IF SELF-EVALUTES): How often does this self-evaluation occur? 
n11; Single Response 

Category: Total % 
Healthcare Provider Panel 

Members 
Community Organization 

Employee Panel Members 

Annually 64% 80% 50% 

Unsure 27% 20% 33% 

Other1 9% - 17% 

ϰ͡ͷφΆ͊θ͢(μ) Ή΢̼Λϡ͆͊΃ ͡�Ή̮΢΢ϡ̮Λ͢ (GθΩϡε ϲ)΄ 
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    Survey Results: Panel Groups 2 and 3 (Healthcare Providers and Community Organization Employees) 

ΐΆ͊ Ρ̮ΕΩθΉφϳ Ω͔ θ͊μεΩ΢͆͊΢φμ (ϵϳ%) εθΩϬΉ͆͊͆ ̮ μ̼Ωθ͊ Ω͔ ϳ Ωθ ϴ (Ω΢ ̮ μ̼̮Λ͊ Ω͔ ϰ φΩ ϴ)΁ Ή΢͆Ή̼̮φΉ΢ͼ φΆ̮φ φΆ͊ ̼ΛΉ͊΢φμ͞ age has 
an effect on the approach they use to serve them. 

Q13a (IF SELF-EΟ!ͪΔΐEΊ)΃ ͷ΢ ̮ μ̼̮Λ͊ Ω͔ ϰ φΩ ϴ΁ ϭΉφΆ ϰ ̻͊Ή΢ͼ ΆͱΩ ̮͔͔̼͊φ͞ ̮΢͆ ϴ ̻͊Ή΢ͼ ΆͰ̮ΕΩθ 
̮͔͔̼͊φ΁͞  φΩ ϭΆ̮φ ͆͊ͼθ͊͊ ͆Ω͊μ φΆ͊ ̼ΛΉ͊΢φμ͞ ̮ͼ͊ effect the approach you use to serve them? 

n11; Single Response 

No affect 
1 

2 3 4 
Major affect 

5 
Mean Score 

Aggregate 9% - 27% 9% 55% 4 

Healthcare Provider Panel 
Members 

20% - - - 80% 4.2 

Community Organization 
Employee Panel Members 

- - 50% 17% 33% 3.8 
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    Survey Results: Panel Groups 2 and 3 (Healthcare Providers and Community Organization Employees) 

ΐΆ͊ Ϭ̮μφ Ρ̮ΕΩθΉφϳ Ω͔ θ͊μεΩ΢͆͊΢φμ (϶ϲ%) εθΩϬΉ͆͊͆ ̮ μ̼Ωθ͊ Ω͔ ϳ Ωθ ϴ (Ω΢ ̮ μ̼̮Λ͊ Ω͔ ϰ φΩ ϴ)΁ Ή΢͆Ή̼̮φΉ΢ͼ φΆ̮φ φΆ͊ ̼ΛΉ͊΢φμ͞ 
educational background has an effect on the approach they use to serve them. 

Q13b (IF SELF-EΟ!ͪΔΐEΊ)΃ ͷ΢ ̮ μ̼̮Λ͊ Ω͔ ϰ φΩ ϴ΁ ϭΉφΆ ϰ ̻͊Ή΢ͼ ΆͱΩ ̮͔͔̼͊φ͞ ̮΢͆ ϴ ̻͊Ή΢ͼ ΆͰ̮ΕΩθ 
̮͔͔̼͊φ΁͞  φΩ ϭΆ̮φ ͆͊ͼθ͊͊ ͆Ω͊μ φΆ͊ ̼ΛΉ͊΢φμ͞ ͊͆ϡ̼̮φΉΩ΢̮Λ background effect the approach you 

use to serve them? 
n11; Single Response 

No affect 
1 

2 3 4 
Major affect 

5 
Mean Score 

Aggregate 9% - 18% 27% 46% 4 

Healthcare Provider Panel 
Members 

20% - 20% - 60% 3.8 

Community Organization 
Employee Panel Members 

- - 17% 50% 33% 4.2 
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    Survey Results: Panel Groups 2 and 3 (Healthcare Providers and Community Organization Employees) 

ΐΆ͊ Ϭ̮μφ Ρ̮ΕΩθΉφϳ Ω͔ θ͊μεΩ΢͆͊΢φμ (϶ϲ%) εθΩϬΉ͆͊͆ ̮ μ̼Ωθ͊ Ω͔ ϰ Ωθ ϱ (Ω΢ ̮ μ̼̮Λ͊ Ω͔ ϰ φΩ ϴ)΁ Ή΢͆Ή̼̮φΉ΢ͼ φΆ̮φ φΆ͊ ̼ΛΉ͊΢φμ͞ 
income does not have a major effect on the approach they use to serve them. 

Q13c (IF SELF-EΟ!ͪΔΐEΊ)΃ ͷ΢ ̮ μ̼̮Λ͊ Ω͔ ϰ φΩ ϴ΁ ϭΉφΆ ϰ ̻͊Ή΢ͼ ΆͱΩ ̮͔͔̼͊φ͞ ̮΢͆ ϴ ̻͊Ή΢ͼ ΆͰ̮ΕΩθ 
̮͔͔̼͊φ΁͞  φΩ ϭΆ̮φ ͆͊ͼθ͊͊ ͆Ω͊μ φΆ͊ ̼ΛΉ͊΢φμ͞ income effect the approach you use to serve them? 

n11; Single Response 

No affect 
1 

2 3 4 
Major affect 

5 
Mean Score 

Aggregate 64% 9% 18% - 9% 1.8 

Healthcare Provider Panel 
Members 

100% - - - - 1 

Community Organization 
Employee Panel Members 

33% 17% 33% - 17% 2.5 
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    Survey Results: Panel Groups 2 and 3 (Healthcare Providers and Community Organization Employees) 

The vast majority of respondents (73%) provided a score of 1 or 2 (on a scale of 1 to 5), indicating that the fact that 
̼ΛΉ͊΢φμ͞ live in a rural area does not have a major effect on the approach they use to serve them. 

Q13d (IF SELF-EΟ!ͪΔΐEΊ)΃ ͷ΢ ̮ μ̼̮Λ͊ Ω͔ ϰ φΩ ϴ΁ ϭΉφΆ ϰ ̻͊Ή΢ͼ ΆͱΩ ̮͔͔̼͊φ͞ ̮΢͆ ϴ ̻͊Ή΢ͼ ΆͰ̮ΕΩθ 
̮͔͔̼͊φ΁͞  φΩ ϭΆ̮φ ͆͊ͼθ͊͊ ͆Ω͊μ φΆ͊ ͔̮̼φ that ̼ΛΉ͊΢φμ͞ live in a rural area effect the approach you 

use to serve them? 
n11; Single Response 

No affect 
1 

2 3 4 
Major affect 

5 
Mean Score 

Aggregate 46% 27% 9% 9% 9% 2.1 

Healthcare Provider Panel 
Members 

80% 20% - - - 1.2 

Community Organization 
Employee Panel Members 

17% 33% 16% 17% 17% 2.8 
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    Survey Results: Panel Groups 2 and 3 (Healthcare Providers and Community Organization Employees) 

The majority of respondents (64%) provided a score of 1 or 2 (on a scale of 1 to 5), indicating that the fact that 
̼ΛΉ͊΢φμ͞ live in a suburban area does not have a major effect on the approach they use to serve them. 

Q13e (IF SELF-EΟ!ͪΔΐEΊ)΃ ͷ΢ ̮ μ̼̮Λ͊ Ω͔ ϰ φΩ ϴ΁ ϭΉφΆ ϰ ̻͊Ή΢ͼ ΆͱΩ ̮͔͔̼͊φ͞ ̮΢͆ ϴ ̻͊Ή΢ͼ ΆͰ̮ΕΩθ 
̮͔͔̼͊φ΁͞  φΩ ϭΆ̮φ ͆͊ͼθ͊͊ ͆Ω͊μ φΆ͊ ͔̮̼φ φΆ̮φ clients live in suburban area effect the approach 

you use to serve them? 
n11; Single Response 

Not at all likely 
1 

2 3 4 
Very likely 

5 
Mean Score 

Aggregate 46% 18% 36% - - 1.9 

Healthcare Provider Panel 
Members 

80% - 20% - - 1.4 

Community Organization 
Employee Panel Members 

17% 33% 50% - - 2.3 
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    Survey Results: Panel Groups 2 and 3 (Healthcare Providers and Community Organization Employees) 

The vast majority of respondents (73%) provided a score of 1 or 2 (on a scale of 1 to 5), indicating that the fact that 
̼ΛΉ͊΢φμ͞ live in a urban area does not have a major effect on the approach they use to serve them. 

Q13f (IF SELF-EΟ!ͪΔΐEΊ)΃ ͷ΢ ̮ μ̼̮Λ͊ Ω͔ ϰ φΩ ϴ΁ ϭΉφΆ ϰ ̻͊Ή΢ͼ ΆͱΩ ̮͔͔̼͊φ͞ ̮΢͆ ϴ ̻͊Ή΢ͼ ΆͰ̮ΕΩθ 
̮͔͔̼͊φ΁͞  φΩ ϭΆ̮φ ͆͊ͼθ͊͊ ͆Ω͊μ φΆ͊ ͔̮̼φ that clients live in an urban area effect the approach 

you use to serve clients that? 
n11; Single Response 

No affect 
1 

2 3 4 
Major affect 

5 
Mean Score 

Aggregate 55% 18% 18% 9% - 1.8 

Healthcare Provider Panel 
Members 

80% - - 20% - 1.6 

Community Organization 
Employee Panel Members 

33% 33% 34% - - 2 
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Survey Results: Survey Respondents Group Breakdown 

Survey Respondents - Group Breakdown 

Category: n % 

Panel Group 4 Community Resident Panel Members 56 32% 

Panel Group 3 Community Organization Employee Panel Members 50 29% 

Panel Group 2 Healthcare Provider Panel Members 35 20% 

Panel Group 1 Medicaid or Uninsured Panel Members 32 19% 

173 100% 

32% 

29% 

20% 

19% 
Panel Group 4 | Community Resident Panel Members 

Panel Group 3 | Community Organization Employee Panel Members 

Panel Group 2 | Healthcare Provider Panel Members 

Panel Group 1 | Medicaid or Uninsured Panel Members 
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Survey Results: Survey Respondents County Breakdown 

Survey Respondents - County Breakdown 

Category: % Live In % Work In 

Broome County 31% 33% 

Tompkins County 15% 17% 

Cortland County 11% 11% 

Tioga County 8% 5% 

Chemung County 7% 6% 

Chenango County 7% 7% 

Schuyler County 6% 11% 

Steuben County 6% 5% 

Delaware County 4% 4% 

Other 5% 1% 

Note: Respondents can join the panel if they work or live in one of the counties listed above. 
Additionally, not all current panel members have provided county information. 
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   Appendix: Limiting Terms and Conditions Page 

The information contained in this study has been obtained from primary sources and/or was furnished directly from the clients listed 
in this report. All source materials and information so gathered and presented herein are assumed to be accurate, but no implicit or 
expressed guarantee of data reliability can be assumed. This study has been prepared in the interest of a fair and accurate report, and 
therefore all of the information contained herein, and upon which opinions have been based, have been gathered from sources that 
Research & Marketing Strategies, Inc. (RMS) considers reliable. 

RMS staff has reviewed and inspected the primary data results obtained from the surveyed individuals from the client. RMS has no 
undisclosed interests in the subject for which this analysis was prepared, nor does RMS have a financial interest in the client other 
than as a contracted vendor for this research. ΆͰΊ͞ ͊ΡεΛΩϳΡ͊΢φ ̮΢͆ ̼ΩΡε͊΢μ̮φΉΩ΢ ͔Ωθ θ͊΢͆͊θΉ΢ͼ φΆΉμ θ͊μ̮͊θ̼Ά Ήμ ΢Ωφ ̼Ω΢φΉ΢ͼ͊΢φ 
upon the values found or upon anything other than the delivery of this report for a pre-determined fee. 

The findings of this market study are indicators of the current opinions and perceptions of the surveyed individuals based on the 
designed methodology. They do not guarantee product or service success, but are to be considered a tool to supplement 
management activities. The contents of this study are for limited private use only. Possession of this report, or a copy thereof, does 
not carry with it the right of publication nor may it be used other than for its intended use by anyone other than the client, without 
the prior written consent of the client or RMS. No change of any item in this study shall be made by anyone other than RMS. 
Furthermore, RMS shall have no responsibility if any such change is made without its prior approval. 

Certified by: 
Mark Dengler, President 

Date:  January 28th, 2016 

Research & Marketing Strategies, Inc. 
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Contact Research & Marketing Strategies, Inc. (RMS) 

Email: EmilyP@RMSresults.com
 

Phone: 1 866 567 5422 

Web: www.RMSresults.com 

Click on the social media icons below to visit us 

Facebook LinkedIn Twitter Blog YouTube 

Join the thousands of RMS ViewPoint members on our research panel that get 
paid to participate in market research surveys, focus groups, and other studies. 

Are you interested in joining? Visit us here: 

http://www.RMSresults.com/ViewPoint 
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